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Editor’s Foreword

Editériin Notu

Merhaba,

Bu sayimizin igerigini hazirlamaya basladigimiz Mayis
ayinda, ne yazik ki Glkemiz adina blyk bir felakete sahit
olduk. Soma Maden Ocagi’'nda yasanan korkunc¢ facia-
nin yarathigl blylk aciyr cani ylrekten hissettik. Canla
basla zor sartlar altinda aile gecindirmek igin ¢alisirken,
yetersiz glivenlik 6nlemleri sebebiyle yitirdigimiz ylzler-
ce iscimizin ailelerine sabir dilemek dile kolay, yaralilari-
miza sifa dilemek dile kolay, yitirdiklerimize rahmet dile-
mek dile kolay, sadece dile kolay... Vicdana ve mantiga
sigdiramadigimiz bu gibi felaketlerin tekrarlanmamasi
icin tim kalbimle duaciyim. Tum Glkemizi derinden et-
kileyen bu derin aci heniiz tazeyken, eglence temal bir
icerik olusturmak sahsen ¢ok zorlayici bir stire¢ oldu.

Yeni sayimizda eglence kiltlriinln turizmdeki 6nemini
mercek altina alip, Tlrkiye turizm sektdriine yon veren
isimlerin goruslerini aldik. Yaz sezonu icin diinya ¢apin-
daki haberleri arastirirken, geride biraktigimiz Dubai
Deal Fuari’ndan gorisleri de sizler icin derledik.

Bu sayimizin en heyecan verici haberi ise; Shining Star
Awards 2014 Odiil Téreni’nin basvuru ilani oldu sanirim.
Yepyeni ve eglenceli projeleri édillendirmek icin hara-
retli bir yarisma slirecine giriyoruz. Boylece her sekto-
rin en yenilikgi eglencesini kesfedecegimiz glizel bir or-
ganizasyon hazirligina ilk adimi atmis olduk.

Umarim; yeni sayimizi okurken yeni bir seyler kesfetme-
nize, ilham alip Glkemizin eglence endustrisine iz biraka-
cak yepyeni projeler yaratmaniza vesile olabiliriz.

Keyifli okumalar,

Hello,

During the week, which we started to work on the con-
tent of this issue, we all witnessed one of the biggest di-
sasters in Turkey’s history. As a nation, we deeply felt the
grief caused by the horrible disaster experienced in Soma
Mine. It’s easy to express our condolences to hundreds
of mine workers who lost their lives due to insufficient
safety measures as they were working their fingers to
the bone to make a living for their families, to wish rapid
healing to all those injured and pray for those who lost
their lives. But it’s just easy with the words...I’'m praying
from the depth of my heart that such disasters which can
never be accepted or explained, do not happen again. it
was really so hard to come up with a fun content while
the ashes of this disaster that put the whole nation in
sorrow, were still hot.

In this new issue, we took a closer look at the importance
of the amusement culture in tourism and interviewed
with those that set the direction in the tourism industry
in Turkey. As we researched about amusement industry
news from all over the world for the summer season, we
also compiled views of participants of the Dubai Deal Ex-
hibition, which was held recently.

And | suppose the most anticipated news of this issue
has been the news about the applications for Shining
Star Awards 2014. We’re entering a busy period to re-
ward the newest and most fun projects. We’re preparing
a great event whereby we will be discovering the most
innovative amusement projects of different sectors.

We hope, with our new issue, that we can help you dis-
cover new things that would inspire you to create new
projects to spice up the Turkish amusement and attrac-
tions industry.

Enjoy this issue of Atrax,

Duygu SAYGI
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VIAZSA OLMAZI; EGLENCE!

Zoom In

INDUSTRY; ENTERTAINMENT!

Eglence endustrisinde teknolojik gelisime hizla adapte
olan ve eglence beklentisinde sinirlarin hizla diinya stan-
dartlarina yaklasan lilkemizde, belki de en aktif eglence
hizmetleri sunan sektor, turizm sektérd olmali. Clnkd
turizmin hizmet verdigi misafirin ilk hedefi, eglenmek ve
dinlenmek!

Bu dosyamizda; turistik tesislere renk katip hareket ka-
zandiran eglence alanlari ve hizmetlerinin 6Gnemini, sek-
toriin 6nde gelen profesyonellerine sorduk. Turizmde
eglencenin énemine yakindan bakarken Uretici firmala-
rin alternatif hizmetlerini de okurlarimiz igin derledik.

Cok daha eglenceli yatirimlara 6rnek teskil etmesi umu-
duyla,

In Turkey which has rapidly adapted to the technolog-
ical developments in the entertainment industry and
where expectations from the entertainment industry has
reached world standards, the sector that offers the high-
est variety of entertainment services should be the tour-
ism sector. Because the first goal of the guests served by
the tourism industry is to have fun and relax!

In this issue, we asked the professionals of the tourism
industry, their views of the importance of the entertain-
ment services and areas that enliven the touristic facili-
ties. We also took a closer look at the importance of en-
tertainment in the amusement sector and compiled a list
of alternative services offered by leading companies in
this area.

Hoping to serve as the facilitator of much more fun in-
vestments...

SDIDG UDDA
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MEMNUNIYET iCIN TREND AKTIVITELER ONEMLI
POPULAR AMUSEMNT ACTIVITES INCREAE CUSTOMER SATISFACTION

Gloria Hotels&Resorts
CEO’su Oznur Ozdemir
Ozaltin’dan otelleri ve
turizmde eglence kav-
rami hakkinda bilgi al-
dik. isletme, bu yil Av-
rupa’nin en buydk tur
operatort TUI tarafin-
dan 20.si Hamburg’'da
dizenlenen, TUI Holly
Oduli’'ne layik gériil-
mus.

Bu yil yeni bir hizme-
tiniz olacak mi? 2015
Ocak’ta kapilarini aga-
cagimiz Gloria Sports
Arena projemiz i¢in 50
Milyon Dolarlik yatirim
yaptik. Nasil Golf oteli
konusunda o6nci ol-
duysak, Gloria Sports Arena gibi 6zel projeler ile birgok
alanda yine 6nci olarak ilerlemeyi planhyoruz.

Eglence hizmetlerinizde hangi kriterlere dikkat edi-
yorsunuz? Tirkiye’deki en buyilk organizasyon firma-
si ile calistlyoruz. Mdusteri portféylimize uygun trend
aktiviteler seciyoruz. Her yil sovlarin tamamini yeniliyo-
ruz. En dnemli kriterimiz, sundugumuz hizmetlerin, bize
ve misafirlerimize 6zel olmasi. Ambiyanslari ve dekoras-
yonlariyla dikkat ceken Havana Party, Africa Party, Cubic-
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Gloria Hotels & Resorts CEO’su
Oznur GZDEMIR

With Gloria Ho-
tels&Resorts’ CEO
Oznur Ozdemir Ozaltin,
we talked about their
hotels and the notion
of amusement in the
tourism industry. The
businesses received
the TUI Holly Award
at the TUI Awards or-
ganized by TUI, the
biggest tour operator
of Europe, in Hamburg
for the 20th time this
year.

Will you have a new
service this year? For
our Gloria Sports Are-
na project, which we
will open in January
2015, we invested a to-
tal of 50 million USD. Just as we pioneered the industry
with the Golf Hotel, we plan to go on pioneering the in-
dustry with special projects such as Gloria Sports.

What are the criteria you emphasize in your amuse-
ment services? We work with the biggest organization
company in Turkey. We choose popular activities that
match our customer profile. We renew all our shows ev-
ery year. Our main criterion is making sure that the ser-
vices we provide are unique to our guests and us. Theme
parties such as the Havana Party, Africa Party, and Cubi-



le Party gibi tematik partiler eglencenin doruk noktasina
ulasilan konsept etkinliklerimizdendir. Bunlarin yaninda
sov ve organizasyonlarimizi misafirlerimizin rahat edebi-
lecegi genislikte, konforlu alanlarda sunuyoruz.

Gloria Hotels & Resorts, ¢ocuklara en az aileleri kadar
deger veriyor ve doyaslya eglenmeleri icin tatili bir
serlivene donistlrtyor. Gogi Kids Club’da, ¢ocuklara
0zgl bir dinya olan Gogi Fun Jungle’in yani sira, VIM
(Very Important Minis), Gogi Junior ve Gogi Mini'den
olusan 6zel g¢ocuk alanlarinda her yas grubuna ozel
eglence dolu aktiviteler ile profesyoneller egliginde
tatilin tadini ¢ocuklar da ¢ikarabiliyor.

Miisterileriniz eglence tarzi ne yonde ve segenekleriniz
neler? Genel olarak mizikaller, partiler ve konserler ter-
cih ediliyor. Misafirlerimizin etkinliklerimiz ile ilgili geri
donislerine blylk 6nem veriyoruz. Gloria Event, din-
yanin onde gelen eglence trendlerini blinyemizde bu-
lusturup sanati, sovu ve etkinligi kendi yaratici ekibiyle
ahisilagelmisin disinda bir eglence kavramiyla tanimhyor.

cle Party are our concept-based events where we offer
maximum fun for our guests. In addition, we organize
shows and performances for audience in spacious ven-
ues.

Gloria Hotels & Resorts places at least as much as impor-
tance on kids as it does on the families and turns their va-
cation into an adventure to ensure they have great fun.
Gogi Kids Club features, in addition to Gogi Fun Jungle,
which is a world unique to kids, special kids” game areas
that comprise VIM (Very Important Minis), Gogi Junior
and Gogi Mini where fun activities for guests of all ages
are organized by a team of professionals.

What type of amusement and entertainment alter-
natives do your guests prefer and what do you offer
them? “They mostly prefer musicals, parties and con-
certs. We place great emphasis on the feedback that our
guests provide about the events we organize.”

Ozaltin summarized their entertainment services as fol-
lows “Gloria Event offers all the leading entertainment
trends of the world and defines art, show and event with
an extraordinary notion of entertainment thanks to the
creativity of its team”.
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EGLENCE, TEKRAR MUSTERIi ORANINI YUKSELTEN BIR ETKEN

AMUSEMENT IS A FACTOR THAT INCREASES REPEAT CONSUMER RATES

Turizmde eglencenin dnemini, turizmin
yapitaslarindan birisi olan AKTOB — Ak-
deniz Turistik Otelciler ve isletmeciler
Birligi Baskani Yusuf Hacisileyman’a
sorduk, iste yorumlari:

Eglence alanlari ve hizmetlerinin turiz-
me katkisini nasil yorumluyorsunuz?
Turkiye'de ozellikle Glney sahillerinde
uygulanan her sey dahil sistem, konak-
lama isletmelerinin eglence ve aktivite
cesitlerine olan talebini yilkseltmistir.
Tatil sireleri boyunca otel aktivitele-
rinden faydalanmayi tercih eden ko-
nuklarimiza saglanan oyun parklari, su
parklari farkli animasyon ve eglence
temalari ve spor alanlari, tekrar mis-
teri ve memnuniyet oranini yikselten
en 6nemli etkenlerden. Tekrar musteri,
hem destinasyon hem de isletmeler icin blyik 6neme
sahip. Bu konuda Tirkiye’deki konaklama isletmeleri-
nin rakip Glkelere goére daha basarili oldugu soylenebilir,
ancak daha farkli cekim alanlarina ihtiyag vardir. Bu ge-
kim alanlarinin otellerin disinda da olusmasi, destinas-
yonlarin turizm algisini giiglendirecektir.

Tirkiye'deki tesislerin eglence yaklasimlari hakkinda
gozlemleriniz nelerdir? Eglence, iyi vakit gecirme tarzi;
yas grubuna, sosyoekonomik duruma, kiltlrlere gore
farkhliklar gosterebiliyor. isletmenin konseptine gore
eglence hizmetleri de degiskenlikler gosteriyor. AK-
TOB’A bagli otellerin misteri memnuniyet orani Tirkiye
ortalamasinin lizerinde. Bliylik oranda aile konseptinde
isletmeler ve ¢ocuk temelli eglence ve oyun parklarina
yonelik yenilikler gelistiriyorlar.

Diinya geneliyle kiyaslarsaniz, lilkemiz turistik eglence
hizmetlerini nasil degerlendirirsiniz? Sehir otellerinde
eglence daha c¢ok disarida araniyor, resort otellerde ise
konuklarin 24 saat memnun edilmesi s6z konusu. Bu
nedenle eglence, spor bir sektor olusturdu. Bu yondeki
talepler stirekli ¢cesitleniyor. Diinya genelinde, destinas-
yonlar da isletmeler de farkliliklar olusturma yarisinda.
Disneyland’in ya da Legoland’in civarindaki pek ¢ok ko-
naklama isletmesine sagladigi musteri potansiyeli gibi.
Artan yatak kapasitesi tesis disinda ¢ekim merkezlerinin,
rekreasyon alanlarinin olusturulmasini gesitlendirilme-
sini gerektirmektedir. Tesisler kadar destinasyonlarda da
bu yonde farkl yatirimlar yapilmali ve destek saglanma-
lidr.
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AKTOB Baskani
Yusuf HACISULEYMAN

We asked the importance of entertain-
ment in tourism to Yusuf Hacisuleyman,
the president of AKTOB-The Association
of Mediterranean Hotels and Hospitali-
ty Businesses, one of the building blocks
of tourism industry, here are his com-
ments:

What is your view about the contri-
bution of the amusement centers and
services to the tourism industry? The
all-inclusive system seen mostly in the
south of Turkey increased the demand
of hotels for amusement and event
services. The fame parks, water parks,
different animation and amusement
themes, sports facilities we provide to
our guests during their vacations play
a major role in increasing customer
repeat rates and satisfaction rates.
Customer repeat is very important both for the destina-
tion and the businesses. We can say that the hospitality
businesses in Turkey are doing a better job compared to
ones abroad but we need more and different areas of
attraction. And having these areas of attraction outside
the hotels, would reinforce the tourism perception of the
destinations as well.

What are your observations about the approaches of
the hospitality businesses to amusement? Amusement
and entertainment preferences vary depending on the
age, income level, and the markets. And entertainment
services can vary depending on the concept of the busi-
ness. The customer satisfaction rates of hotels, which are
members of AKTOB, are above Turkey’s average. They
mostly appeal to families and they offer entertainment
alternatives geared towards kids and they focus on game
parks.

If you compare it to the rest of the world, how would
you rate the touristic entertainment services in our
country? Guests at city hotels usually prefer to go out
for entertainment. And at the resort hotels, you have to
keep the guests entertained and happy 24 hours. Thus,
amusement and sports turned into a sector. Customer
demands in that sense diversifies all the time. All over
the world, both the destinations and the businesses try
to offer unique services to their guests. Such as the cus-
tomer potential that most hotels in the environs of Dis-
neyland or Legoland offer. The increased bed capacity
brings along the requirement to develop diverse centers
of attraction and recreation facilities outside the hotel.
Both the facilities and destinations need to invest money
in that and provide support to the industry.
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EGLENCE TURIiZMIN
ONEMLI BiR PARCASI

AMUSEMENT IS AN IMPORTANT
PART OF TORUISM INDUSTRY

ETiK Baskani
Mehmet iSLER

The Aegean Association of Hotels and Hospitality Busi-
nesses — ETIK, has made significant contributions to the
development of the tourism industry in the Aegean re-
gion. With ETIK Chairman of the Board Mehmet Isler, we
talked about the importance of amusement services in
the tourism industry.

Ege Turistik isletmeler ve Konaklamalar Birligi-ETIK,
1958 yilindan bu yana Ege bolgesindeki turizm sekto-
riiniin gelisimine énemli katkilar saghyor. ETIK Yénetim
Kurulu Baskani Mehmet isler ile turizmde eglencenin
onemini konustuk.

Eglencenin turizme katkisini nasil yorumluyorsunuz?
Turizm sektori, kendi icinde farkl yas gruplarina yonelik
turizm gesitliliklerini meydana getirmistir. Glinimizde
insanlar aile bireylerinin her birine hitap edebilen akti-
vitelerin tesiste yer almasini istiyorlar. Cesitli aktiviteleri
profesyonel anlamda sunabilen tesisler, tatil icin tercih
sebebi oluyorlar. Bu oOzellikler elbette isletme igin ayri
ayri degerler, sahip oldugu yildizlaridir. Clnki, turizm
hem eglence hem de dinlenceyi kapsamaktadir, bu yuz-
den ayri disiinemeyiz.

How do you think amusement services contribute to
the tourism industry? Tourism industry has developed
a variety of services for different age groups. Today, the
customers want to see activities that appeal to different
members of the family. Facilities that can offer a variety
of services in a professional manner are preferred more
by customers. Well all these features are separate val-
ues and stars for that business. Because tourism is both
about entertainment and relaxing. So we need to take
them together.

Tirkiye’deki tesislerin eglence yaklasimlari hakkinda
ne diigliniiyorsunuz? Eglence anlayisindaki en dnemli
nokta elbette tiiketicinin tesisten beklentisidir. Tesiste
yer alacak tim aktiviteler, etkinlikler ve hizmetler he-
def kitle ile dogru orantida olmak zorundadir. Ozellikle
Ege’de kitleyi tesisimize ¢ekebilmemizde, tesis disinda
sunulan tur vb. hizmetler 6nemli bir etken.

What do you think about the approaches of hospitality
businesses in Turkey to amusement? The most import-
ant aspect of amusement is what the customer expects
from the facility. All activities, events and services at the
facility need to appeal to the target audience. In the Ae-
gean region, the services given outside of the facility
such as tours etc. play an important role in attracting the

Diinya geneliyle karsilastirirsaniz iilkemizin eglence target audience to the facility.

hizmetlerini nasil degerlendirirsiniz? Ornegin; Disney-
land’lar eglence turizminde diinya ¢apinda ciddi turist
portféyiine sahiptir. Ulkemiz bu érneklerin cok gerisinde
degil. Bugiin istanbul ve Antalya bélgelerimizde ‘akvar-
yum diinyalarr’, cocuklarin hosca vakit gegirebilecekleri
‘kid land’ler ve ‘aqua land’ler yer almaktadir. Gece eg-
lence anlayisina yonelik beach clublarimiz ve diskola-
rimiz da olduk¢a 6nemli bir konumdadir. Tirkiye bu
noktada Avrupa’daki bircok llkeyle rekabet edebilecek
glctedir.

How do you compare the amusement services in Tur-
key to those in the rest of the world? Disneylands for ex-
ample, attract lots of tourists every year from all around
the world. Our country doesn’t lag behind. Today we
have numerous ‘aquarium worlds’, kiddie lands where
children can spend good time, and aqua lands in Istanbul
and Antalya. We also have a variety of beach clubs and
discos and they are all of top quality. In this regard, Tur-
key can easily compete with many European countries.

Anything you’d like to add? Entertainment is in our na-
ture. But we should refrain from damaging nature as we
entertain ourselves. As we all know, 19th century was
about industry, 20th century was about human and tech-

Eklemek istedikleriniz nelerdir? insanin dogasinda
eglence vardir. Ancak bu eglence anlayisi dogaya zarar
vererek olmamalidir. Bildigimiz gibi 19.ylzyilin sanayi,

20.ylzyilin insan ve teknoloji, 21. ylzyilin ise gergek de-
geri cevre olacaktir. Bu baglamda eglence anlayisimizin
odagina c¢evreyi de almak zorundayiz.

nology and 21st century will be about the environment.

In this regard we need to place environment in the center

of our notion of amusement.
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EGLENCE UNITELERI MEMNUNIYET VE TERCIH SEBEB
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AMUSEMENT PRODUCTS, SATISFACTION LEVELS AND REASONS
FOR PREFERNECE

Atlantis, 1993 yilindan bugiine kadar hizmet verdigi eg-
lence sektoriinde ozellikle Frespark Markasi ile tatil kdy-
leri, oteller, toplu konutlar ve belediyeler tarafindan yo-
gun ilgi gdriyor. Atlantis’in Genel Miidiirii Zafer inang
ile turizmdeki eglence hizmetlerini konustuk.

Otellerdeki eglence alanlari icin 6zellikle talep edilen
bir iiriiniiniiz var mi? Ozellikle Freshpark (Su Oyun Par-
ki) Griinimiz ¢ok yogun ilgi goériyor. Tum otellerden
cok olumlu geri donusler aliyor ve misterilerin bu
Urdnd yogun bir sekilde kullandiklarini goz-
lemliyoruz.

Baska hizmetleri-

niz varsa bahseder

misiniz? Mdsterile-
rimize sundugumuz
oyun parklar, tir-
manma duvarlari ve
Freshpark’in  tim ku-
rulumlari firmamiz bin-
yesinde  yapilmaktadir.
2014 yili icinde Anjelique
Hotel, Side Star Hotel, Aska
Resort Hotel, Lykia World ve
halihazirda proje calismala-

ri devam eden bircok otelde
yaptik.

Eglence alanlarinin turizme katkisini nasil yorumluyorsunuz?
Ulkemizdeki hersey dahil konseptinden dolayi, otellerin
misterilerinin konakladiklari slire icinde memnuniyet-
lerini yiksek tutmasi agisindan oyun ve eglence Unite-
leri cok buyulk katki saglamaktadir. Cocuk havuzlari  ve
aquaparklara alternatif bir su oyun sistemi olan Fres-
park, cocuklarin da tek basina giivenli ve hijyenli bir or-
tamda serinleyerek eglenmesini sagladigindan, otelleri-
mizin tercih edilmesine katkida bulunmaktadir.
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Atlantis has been serving the amusement industry since
1993 and, especially with its Frespark Brand, has built a
large customer profile comprising mostly holiday villag-
es, hotels, housing estates and municipalities. With At-
lantis General Manager Zafer Inanc, we talked about the
amusement services available in the tourism sector.

Do you have a product that is
particularly demanded for
amusement areas in hotels?
Especially the Freshpark (Wa-
ter game park) receives a
great deal of attention. We

get great feedback from all
T hotels and we see that the

customers love it.

Can you tell us about
your other services? The
game parks, climbing
walls and Freshpark are
set up for customers by our own
teams. In 2014, we setup our products in
many hotels including Anjelique Hotel, Side Star Ho-
tel, Aska Resort Hotel, Lykia World and other hotels, which are
currently under construction.

What do you think about the contribution of amuse-
ment areas to tourism? Because of the all-inclusive
concept in our country, the hotel managements place
great emphasis on keeping their guests happy during
their stays and game areas and amusement products
play an important role in that. As a major alternative
to children’s swimming pools and aqua parks, Frespark
allows kids to have fun on their own safely and in a hy-
gienic setting and helping hotels that have Frespark to
attract more customers.



EKSTRA EGLENCE HIZMETLERI TURISTLERIN ILGISINI CEKIYOR
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ADDITIONAL AMUSEMENT SERVICES ATTRACT TOURISTS

Turkiye Otelciler Fe-
derasyonu  (TURO-
FED) Baskani Osman
Ayik’a,  eglencenin
turizme etkisi hak-
kinda gorislerini sor-
duk. Bolgesel sekiz
turizm dernegini bir
¢at altinda birlesti-
ren TUROFED’in Bas-
kani Ayik; “turistle-
rin tercihi, eglenceli
otellerden yana” go-
risinde.

Eglence Kkiiltiiriinlin -
turizme etkisini nasil
yorumluyorsunuz?
Eglence alanlari ve
hizmetleri giderek ¢esitleniyor. Tesislerde yer alan ¢cocuk
oyun parklari, aquaparklar, animasyon gosterileri, spor
ve aktivite alanlari gibi ekstra 6zellikler hem yerli hem
yabanci turistin ilgisini cekerek ozellikle aile tatilleri
sayilarinda buyldk artisa neden oluyor. Turistlerin
eglence alanlarindan yararlanmasi otel disina ¢cikmadan
vakit gecirmesine, dolayisiyla bu 6zelliklere sahip tesis-
leri tercih etmesine sebep oluyor. Son yillarda tGlkemi-
zin giderek artan turizm potansiyeli gelen turist sayisi
ve cesitliligi arttirmakta ve bu turistlerin beklentileriyle
iliskili olarak farkh kiltlrlere yonelik eglence arayislari
dogmakta, sonucta oteller de hizmetlerini c¢esitlendir-
mektedir. Bu da Ulkemize gelen ve beklentileri karsila-
nan turistlerin stirekliligini saglamakta ve yeni turistlerin
gelmesine imkan dogurmaktadir.

Tirkiye’deki turistik tesislerin eglence yaklasimlari
hakkinda gozlemleriniz nelerdir? Yil boyunca yasadik-
lari stresi atmak amaciyla seyahat eden ve otellerde
konaklayan insanlarin otellerden beklentileri rahatla-
mak, dinlenmek ve eglenmektir. Bu nedenle otellerdeki
animasyon gosterileri, muzikli organizasyonlar, gosteri-
ler insanlarin eglenmek ve stres atmak icin tercih ettigi
yontemlerin basinda gelmektedir. Oteller de bu tercih-
ler dogrultusunda; genclere yonelik daha hareketli ak-
tiviteler, ailelerin ya da orta yas Uzeri kesimin daha ¢ok
tercih edebilecegi konser, gosteri gibi hizmetler sun-
maktadirlar.
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With asked Osman
Ayik,  president of
TUROFED- Turkish
Federation of Hotel
Owners, his opinions
about the affect of
amusement services
on tourism. Mr. Ayik,
president of TURO-
FED, which brings
under one roof, 8
tourism societies,
said, “tourists mostly
prefer hotels that are
fun to stay in”.

TUROFED Baskani
Osman AYIK

How do you think
the amusement
services affect the
tourism  industry?
Amusement categories and services are getting more
and more diversified every day. Children’s playgrounds,
aqua parks, shows and performances, sports and activity
areas featured by hotels attract the attention of both lo-
cal and international tourists resulting increased number
of family vacations. This way the guests don’t have to
leave the hotel and enjoy the entertainment offered at
the hotel and hotels that can offer such services are al-
ways preferred more”.

With the increased tourism potential in our country in
recent years, the number and diversity of tourists com-
ing to our country have increased. And the hotels feel
the urge to diversity their services to be able to appeal
to tourists from different cultures. This increases the re-
peat-visit rate for tourists coming to our country who
have been largely satisfied with their previous visits and
it also results in new tourists coming to Turkey.

What are your observations as to the amusement and
entertainment preferences of the touristic facilities in
Turkey? People work hard under stress all year long and
all they want is to relax and have fun when they travel
and stay in a hotel. Thus, the shows and performances,
concerts and similar events at the hotels are among the
top options of guests that want to have fun and get rid of
their stress. And the hotels, in addition to organizing fun
activities in line with these expectations of tourists, orga-
nize concerts and shows that mostly appeal to families or
middle aged and elderly guests.
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LAZER UZMANLIK ISTEYEN BIR ENDUSTRI

LASER REQUIRES EXPERTISE

Akdeniz boélgesinde 2006 yilindan bu-
yana ses, isik, lazer ve multimedya sis-
temlerinde kiralama hizmetleri veren
EFFECT Ses’in Laser Satis Direktori
Olga Eser ile turizmdeki eglence hiz-
metlerini konustuk.

Bu yila 6zel eglence projeleriniz neler?
Bugline dek 5 yildizli otellerin diinyaca
Unli mazisyenlerinin sahne sovlarinda,
kurumsal markalarin 6zel kutlamala-
rinda konsept partiler tasarladik. Bu
sezon da 6nemli pek ¢ok konser bizi
bekliyor. Ozellikle otellere klasik kon-
ser ekipmanlarinin yani sira 3D Map-
ping ve Lazer Sov ile dinya standart-
larinda kapsamli sahneler tasarliyoruz.

Ozellikle talep edilen bir iirlinlintiz var
mi? Evet, ozellikle 5 yildizli otellerde sov lazer cihazlari-
miz blyuk bir talep goriyor.

Eglence endiistrisinin turizme katkisini nasil yorumlu-
yorsunuz? Eglence enddistrisi strekli blylyor. Oyun ve
eglence anlayisi da bu siirecte degisime ugruyor. Dolayi-
siyla eglence cesitlerinin turizme katkisi olumlu. Ancak
gelisen ve yenilenen eglence sektoriini takip ettiginizde
sektor Uzerinde teknolojinin hakimiyetini fark ediyo-
ruz. Bu da bizi eglencenin diinyadaki diger 6rnekleri ile
tanistiriyor, gelismeye yoneltiyor.

Eklemek istedikleriniz? Lazer kendine ait bir endust-
risi olan, onemli derecede uzmanlik isteyen bir alan.
EFFECT olarak, ILDA (International Laser Display Asso-
ciation, Uluslararasi Lazer Birligi, 1986 — ABD) lyesi tek

ve Lazer Glvenlik Uzmanhgi egitiminde sertifika sa-
hibi olan Tirkiye’nin ilk ve tek Tirk
firmayiz.

EFFECT Ses Laser Satis Direktori
Olga ESER

EFFECT Ses has been providing sound,
lighting, laser and multimedia system
rental services in the Mediterranean
region since 2006, and with compa-
ny’s Laser Sales Director Olga Eser, we
talked about amusement services in
the tourism industry.

What amusement projects are you
planning for this year? Until today,
we designed concept parties for the
performances of famous musicians
at numerous 5 star hotels and for the
special events of numerous compa-
nies. We will be supporting many ma-
jor performances in the coming sea-
son. In addition to traditional concert
equipment we provide 3D mapping
and Laser show equipment especially
for the hotels and the stages we de-
sign are all at world standards.

Which of your products is particularly in demand?
Well, especially our laser show equipment receive high
demand from the 5 star hotels.

What other services do you provide? We have a big
project department. With our team of experts, we de-
sign laser shows and 3D mapping systems, which bring
a new dimension to events and improves quality of en-
tertainment.

How do you think the amusement industry contributes
to the tourism sector? Amusement industry grows con-
stantly. And the notions of entertainment and amuse-
ment as well are being transformed. So | can say that the
amusement alternatives have a positive influence on the
tourism industry. It’s only when you follow the develop-
ments in the rapidly changing amusement sector closely
that you realize the power and control that technology
has on the tourism industry. And this introduces differ-

ent amusement alternatives from around the
world to us and it motivates us to
improve our services.

Anything you’d like to
add? Laser is a unique
technology that re-
quires a significant
level of expertise.
As  EFFECT, we
are the first and
only Turkish com-
pany that is the
member of ILDA
(International Laser
Display Association,
1986 — USA) and is cer-
tified in the area of Laser
Safety training.



TURSAB Bagkani Bagaran ULUSOY

Ustlendigi misyon ile turizm sektériimiize biiyiik katkilar
saglayan Tiirkiye Seyahat Acentalari Birligi (TURSAB)
Baskani Basaran Ulusoy’a turizmde eglencenin 6nemini
sorduk. Basaran Ulusoy: “Acentalarimiz tur paketlerini
hazirlarken turistlerin tercih ettigi eglenceleri goz
ontnde bulunduruyor” dedi.

Eglence alan ve aktivitelerinin, turizme katkisini nasil
yorumluyorsunuz? Tirkiye’'nin  turizm sektérinde
bugiin gelmis oldugu konuma baktigimizda, diinyanin
ilk on ulkesi arasinda yer aldigini gériiyoruz. Ozellikle
Glkemize gelen yabanci ziyaretcilerin blylk bolimi
deniz-kum ve glnes icin Ulkemizi tercih ettiginden,
sahil seridinde bulunan turizm tesislerinde eglence
alanlarinin ve hizmetlerinin turizm sektoriine katkisinin
fazla oldugu disiincesindeyiz.

Tirkiye’deki turistik tesislerin eglence ve aktivite
yaklasimlan iizerine gézlemleriniz nelerdir? Ulkemizde
bulunan turizm tesislerine baktgimizda, bulyilk
¢ogunlugunda eglence alanlarinin  yogun oldugu
gorilmektedir. Ozellikle tilkemizi tercih eden turistlerin
konaklama tesislerini secerken, tesisin eglence
alanlarini ve hizmetlerini dikkate aldig1 diisiincesindeyiz.
Acentalarimiz da paket tur programlarini hazirlarken
turistlerin tercih ettigi eglence tirlerini géz 6nlnde
bulundurmaktadir.

Zoom In

TESIS TERCIHINDE
SUNULAN HIZMETLERE
BAKILIYOR

CUSTOMERS CHOOSE HOTELS BASED ON
SERVICES OFFERED!

BIRLIGI

TURKIYE SEYAHAT ACENTALARI
ASSOCIATION OF TURKISH TRAVEL AGENCIES

In our interview with Basaran Ulusoy, the President of
TURSAB-The Association of Turkish Travel Agencies we
talked about the importance of amusement in tourism
and Ulusoy said “When our agencies prepare their tour
packages, they take into account, the entertainment
alternatives that the customers prefer”.

How do you think that amusement areas and activities
contribute to tourism? Looking at the progress that
Turkish tourism industry has made until now, we see that
Turkey is now among the top ten countries in the world.
Because most of the tourists prefer Turkey because
of the sea, sun and the beaches, we believe that the
amusement and entertainment areas especially at the
touristic facilities on the coasts contribute a lot to the
tourism industry.

What are your observations about the approaches of
the touristic facilities to entertainment and events?
Looking at the touristic facilities in our country, we see
that most of them feature entertainment facilities. We
see that especially foreign tourists take into account the
presence amusement and entertainment facilities when
they choose their vacation destinations. And our agencies
prepare their tour packages, they take into account, the
entertainment alternatives that the customers prefer”.
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Coc oyuneklpmanlarlvemobllyaj N -
jelendirilmesi ve uygulanmasi izerine hizmet
veren DerenPark’tan Ozhan Kiigiiksuyolcu’ya
turizm sektoriindeki hizmetlerini sorduk.

Bu yaz piyasaya sunacaginiz yeni bir iiriin
olacak mi? Evet, farkli agac¢ gruplarindan
Uretilen oyun ekipmanlarini, yeni sezon iti-
bariyle musterilerimizin begenisine sunaca-

giz.

OFFERING ENTERM/NMENTS‘ERV/CES FAY@'/

EGLENCE TEMASI, TURIZMDE MAl RKALA,SMAYI OLUMLU ETKILIYOR

. E/-ﬂ\TES BRANDIZATION
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DerenPark provides project development and
manufacturing services in the area of chil-
dren’s gaming equipment and furniture, and
with Ozhan Kucuksuyolcu from DerenPark,
we talked about the services they provide to
the tourism industry.

Will you be launching a new product this
summer? Yes, we will be launching our new
line of gaming equipment made of different
wood sources this season.

Derenpark Gen. Miid.
Ozhan KUCUKSUYOLCU

Otel eglence alanlari igin ne gibi ¢6ziimler
tiretiyorsunuz? Projenin temel asamasindan
itibaren mdsteri ihtiyaclarinin belirlenmesi ve klasik otel
eglence alanlarini farkh boyutlara tasimak, yapilmamis-
lari yapmak, boylece otellere deger katmak igin ¢alisi-
yoruz.

Ornek turistik tesis projeleriniz nelerdir? Titanic De-
luxe Hotel Belek’e acik ve kapal alanlarda, farkh yas
gruplarina 6zel 23 Grin barindiran bir proje kuruldu. En
son Regnum Carya Golf Resort Hotel Belek icin toplam
14 Urin barindiran bir proje kurulumu gerceklestirdik.

Eglence kiiltiriiniin turizmdeki 6nemini nasil yorum-
luyorsunuz? Otellerin 6zellikle yabanci tur firmalari ile
yaptigl anlasmalar, otelleri daha verimli yatirimlarla de-
gisime yonlendirmistir. Ebeveylerin daha rahat ve keyifli
bir tatil yapmalarina olanak saglayan bu degisimler her-
kesi mutlu etmektedir. Mini ve Teenage Clublerdeki de-
gisim muazzam, bu da otelin misafir sayisinda ve hizmet
kalitesinde artis saglamakta ve markalasma adina ¢ok
olumlu sonug vermektedir.

Bu yil icin yeni projeleriniz olacak mi? Basta Bod-
rum, Antalya, Istanbul olmak lzere farkli bolgelerde
yeni projelerimiz hayata gececek.
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What solutions do you have for the amuse-
ment areas of hotels? The core of the project
is determining the customer’s needs and we’re working
on brining a new dimension to amusement areas of ho-
tels, doing what hasn’t been done before and adding val-
ue to hotels.

What are some of your exemplary projects you com-
pleted at touristic facilities? At Titanic Deluxe Hotel
Belek, we set up a project comprising 23 products. The
project has both indoor and outdoor areas and appeals
to different age groups. Recently we completed a proj-
ect with 14 products for Regnum Carya Golf Resort Hotel
Belek.

What is your opinion of the importance of amuse-
ment services in the tourism industry? As a result of
the agreements that the hotels entered into with foreign
tour operators, the hotels felt the urge to make new in-
vestments to differentiate their services. These new in-
vestments, which allow parents to better enjoy their va-
cations, make everyone happy. The change we observe
at Mini and Teenage Clubs is amazing and this results in
an increase in the number of guests coming to the hotel
as well as in the quality of services provided and supports
our efforts in becoming a brand.

Do you have new projects for this year? \We will be com-
missioning new projects in different parts of Turkey and
mainly in Bodrum, Antalya and Istanbul.



LUNAPARK KONSEPTI OTELLERIN FARKLILIGI

FUNFAIR CONCEPT DIFFERENTIATES THE HOTEL FROM OTHERS

Ankara’da 1951 yilindan buyana Lunapark Ureticisi, ta-
sarimcisi ve isletmecisi olarak hizmet veren Tekin Luna-
park’in Genel MiidiirG Sileyman Yenen ile otellerdeki
calismalarini konustuk. Yenen; “Lunapark isletmeleri ve
kapali alanlardaki (AVM’lerdeki) eglence merkezleri ha-
ricinde, Turkiye’de bircok otel ve tatil beldesine hizmet
ediyoruz” diyor.

Bu yaza ozel projeleriniz var mi? Bu yil en son proje-
mizi Mayis ayinda Antalya’da bulunan 5 yildizh Aska
Lara Resort & Spa Elegant Luxury icin gergeklestirdik.
Bu proje i¢cin donme dolap, ath karinca ve gondol’dan
olusan glizel bir minyatir lunapark kurduk. Ayri-
ca ileriye donik lunapark projesi olan otel yetkilile-
riyle, gériismelerimiz devam etmektedir.

Turizm alaninda en ¢ok hangi iiriinler talep goriiyor?
Otellere kurdugumuz eglence alanlarina en gok talep
edilen Grlnin, ¢arpisan arabalar oldugunu soyleyebili-
rim.

Eglence kiiltiiriiniin turizme etkisi hakkinda ne diisi-
niiyorsunuz? Turizm sektorliinin blylmesi ile birlikte,
oteller musterilerine daha iyi hizmet sunabilmek ve si-
nirsiz eglence yaratabilmek icin, alternatif eglence sece-
negi olarak lunapark makinelerine yénelmislerdir. Kla-
siklesmis aquapark ve spor aktivite alanlarinin yanina,
her yastan insana hitap edebilen lunapark eglence alan-
lari hizla otellerde yayginlasmaya baslamistir. Otellerde
farkhlik yaratan lunapark eglence alanlarindan otel mus-
terileri gayet memnun olmuslar ve bu farklilik onlarin
otel secimlerini etkilemeye baslamistir. Sektérde bu tarz
konsepte sahip otellerin artmasiyla, otellerdeki musteri
sayisinin ve memnuniyetinin artacagini diisiniiyorum.

With Suleyman Yenen, the General Manager of Tekin Lu-
napark, which has been manufacturing, designing and
operating funfairs in Ankara since 1951, we talked about
their projects for the hotels. Yenen said; “Except for the
funfairs and indoor amusement centers (in shopping
malls), we serve most hotels and holiday resorts in Tur-
key.”

Do you have special projects for this summer? This
year, we completed our last project in May for the 5 star
Aska Lara Resort & Spa Elegant Luxury in Antalya Lara.
For this project, we setup a miniature funfair compris-
ing a Ferris wheel, a carrousel and a gondola. We’re still
holding meetings with the hotel management for future
projects.

Which products are mostly in demand in the tourism
sector? The most demanded products in the projects we
setup at the hotels are bumper cars.

What are the additional services you provide? In addi-
tion to designing and manufacturing products, we also
provide mounting services, periodical maintenance ser-
vices and provide spare parts.

What do you think about the effect of the enter-
tainment culture on tourism? As the tourism industry
grew, the hotels started to turn to fun fair products to
provide amusement alternatives for their guests in or-
der to provide them better service. In addition to tradi-
tional facilities such as aqua parks and sports facilities,
fun fair entertainment areas have become widespread
at all hotels as they can appeal to people of all ages.
Fun fair amusement areas have helped hotels differen-
tiate themselves and guests are very happy with them
and this influences their hotel decisions. As the num-
ber of hotels with such concepts increase, | believe that
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MUSTERIYi KAYBETMEMEK iCiN EGLENDIRMEK GEREK

YOU NEED TO ENTERTAIN YOUR CUSTOMERS TO KEEP THEM

TUROB - Turistik Otelciler,
isletmeciler ve Yatirimcilar
Birligi, 43 yillik ge¢misi ile
turizm sektoriine ve ekono-
miye verimli hizmet sunabil-
mek i¢in aktif ¢alismalarina
devam ediyor. TUROB Yo-
netim Kurulu Baskani Timur
Bayindir'dan “Turizmde Eg-
lencenin  Onemi” {izerine
gorislerini aldik.

Sehir otelciligi ile mevsimlik
otelcilikteki eglence farkl-
liklarini nasil degerlendiri-
yorsunuz? iki alanin hizmet
ve musteri profili ¢cok farkl,
sehir oteline gelen birey yik-
sek beklentili 6zel bir hedef
ile gelmisken, mevsimlik ote-
lin misterisi eglenmeye ve dinlenmeye adapte. Mevsim-
lik otelde misteriye tiim imkanlari otelde sunup mem-
nun etmek gerekirken, sehir otelciliginde konaklama ve
kahvalti haricinde musteri zaten otelde vakit gegirmez.
Gunduz sehri gezmek, aksam yeni eglence mekanlari ve
tarzlari kesfetmek ister. Dolayisiyla sehir otelciliginde,
otel icinde ekstra eglence alanlarina ihtiya¢ duyulmaz.
Burada ekonomiye katki saglayacak olan, otel gevresin-
de sunulacak eglence hizmeti ¢esitliligidir. Dlnyadaki
ornekleri duslintrsek; musteri aksam otelden cikip gez-
mek, eglenmek, aksam bir sov izlemek ister ve turistler
bunlara katilmak i¢in ¢ok ciddi rakamlar 6derler. Turist-
leri tesvik edici uygulamalari arttirmali, merak uyandirici
ve gelir getirici opera, bale gibi etkinlik ve hizmetleri sik
eglence alanlarinda sunabilmeliyiz.

Mevsimlik otellerdeki eglence hizmetlerinde diinya
standartlarini yakalayabildik mi? Dinyadaki trendleri
yakalayamadik ama yakin gidiyoruz, basarili ¢alismalar
yapiliyor. Mevsimlik otellerde bu yonde gelistirme sart,
¢linkili bu yerlerde hersey dahil sistem uygulaniyor. Mus-
terisine bakinca belirli gelir, yas gruplarindan olusan
tablo ortaya cikiyor. Genellikle evli ve ¢ocuklu bir kitle,
haliyle tesvik edici belirli gesitli imkanlar sunmak ge-
rekiyor. Ornegin kigiiklere para alinmiyor, bebek baki-
cih 6zel oyun alanlari yapiyorlar ki, bdylece misteri de
rahatca dinlenebilsin ve cocugunun da mutlu oldugunu
duslnerek tatil yapabilsin.

Eglencenin turizme etkisi yiiksek diyebilir miyiz? Cok
net yiksek diyebiliriz, eger bu imkanlari sunmazsan co-
cuklar eglenmedikleri yere gelmek istemeyecekler ve ai-
lede cocugunu birakip tatile gitmeyecegi icin baska bir
tercihi degerlendirip, glizel imkanlari olan yere gidecek.
Musteriyi kaybetmemek icin imkanlari artirarak kaliteli
eglence ve dinlence ortami sunmak gerekiyor.
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TUROB Bagkani
Timur BAYINDIR

With its 43 years of past, TUROB
— TOURISTIC HOTELS AND IN-
VESTORS ASSOCIATION, contin-
ues to work hard with the goal
of serving the tourism sector and
the national economy in the best
way. We interviewed with Mr.
Timur Bayindir-Chairman of the
Board of TUROB about his views
on the “importance of entertain-
ment in tourism”.

What do you think are the dif-
ferences between amusement
alternatives offered by city
hotels and seasonal hotels?
The services given by them are
totally different and so are the
customer profiles. The individu-
al coming to a city hotel would
have high expectations and
would have a specific goal while the guest coming to a seasonal
hotel would be more focused on entertainment and relaxation.
In a seasonal hotel, you need to offer all services at the hotel
and keep the guests happy at the hotel, in a city hotel; the guest
wouldn’t spend much time at the hotel other than for sleeping
or breakfast. He/she would want to go sightseeing during the
day and discover different entertainment alternatives at night.
Because of that, a city hotel wouldn’t need additional entertain-
ment areas inside the hotel. What contributes to economy with
city hotels is the diversity of entertainment alternatives offered
in the environs of the hotel. If you look at the examples in the
world, the guest would want to get out of the hotel at night to
see around or to have fun and tourists would pay big amounts
of money to go to a show or entertainment. We need to be able
to offer services that the tourists would like, such as opera or
ballet shows, at chic entertainment venues.

Do you think we managed to achieve world standards in
terms of the entertainment services offered at seasonal ho-
tels? We couldn’t achieve the world trends yet but we're very
close, hotels are doing great projects. Seasonal hotels must
improve their services in that direction because they have the
all-inclusive system in that area. Their customers are from a
certain income and age group. They are mostly families with
kids so you need to offer services that would please them. For
example the kids are not charged for accommodation and they
build special children’s playgrounds with nannies serving so that
the families can enjoy their stay at the hotel knowing that their
kids are having fun too.

Can we say entertainment has a big impact on tourism? It’s
clear, because if you don’t offer these services, then the kids
wouldn’t want to go to a place where they can’t have fun and
because the family wouldn’t have a vacation without their kids,
theyd prefer to go to other places that offer better entertain-
ment. You need to offer quality entertainment along with a re-
laxing atmosphere in order not to loose the customers.
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TESISE OZGU EGLENCE PROJELERi UZMANLIK iSTIYOR

FACILITY-SPECIFIC ENTERTAINMENT PROJECTS REQUIRE EXPERTISE

Konsept istanbul’un Halkla
iliskiler Sorumlusu Cagri Mirap
ile turizmdeki eglence alanlarinin
Onemi Gzerine sohbet ettik. Mirap;
“Cocugu mutlu olmuyorsa ebeveyn
bir daha o oteli tercih etmez” diyor.

Konsept istanbul Neler Yapar? Bi-
zim iki markamiz var, Macera Adasi
ve Lazer Arena olarak hizmet veri-
yoruz. Lazer Arena, Macera Adasi-
nin bir bolimindeki laser tag deni-
len bir oyun sistemi. Macera adasi
ise tamamen fiziksel aktiviteye da-
yali ve eglendirirken 6gretici karma
oyun Unitelerinden olusuyor.

Turizm alaninda hizmetleriniz ne-
ler? Otellere hizmet verirken yone-
timin beklentisine ve yerine uygun
eglence alanini, misterinin profi-
line gore (yas, ulke, kultlr vs. gibi
etkenleri analiz ederek) tasarliyo-
ruz. En son Gloria Golf Resort’a 6zel
Gogi Fun Jungle konseptli bir oyun
alani tasarladik. Anne ile ¢ocugun birlikte ve ayri ayri
eglenmesini saglayabilmek turizm alaninda ¢cok 6nemli.
Projelendirmede; ¢cocugun tim ihtiyaclarinin karsilana-
bildigi, ailenin akli kalmadan birakabilecegi eksiksiz, gii-
venli ve tesise 0zglin konseptler yaratiyoruz.

Eglence cesitliligi otellerin basarisini nasil etkiliyor?
Tamamen etkiliyor, ¢linkl aile cocugu nerede mutluysa
orayl tercih ediyor, en degerli varliginin eglenmesi onun
da eglenmesi demek. Farkli ve renkli bir oyun alani da
yetmez, dinyanin
en iyi oyun alani da
yapsaniz, c¢alisanla-
riniz egitimli ve gu-
lerylizlG degilse yine
basarisiz olursunuz.

Uriin  tercihi ve
gilivenlik icin nasil
bir yol izleniyor?
Her projeye 0zgu
farkli Granler kulla-
nabiliyoruz, calistigi-
miz belirli glvenilir
markalarimiz ~ var,
hangi konsept icin
ne gerekiyorsa on-
lari temin ediyoruz.
Gulvenlik konusunda
saghkli ve dayanikli
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With Cagri Mihrap, PR Director of
Konsept Istanbul, we talked about
the importance of entertainment
facillities in tourism. Mihrap says “If
the kids are not having good time,
the parents wouldn’t want to come
to that hotel again”.

What services does Konsept istan-
bul offer? We have two main brand
and theya re the Adventure Island
and Laser Arena. Laser Arena is a
gaming system called laser tag fea-
tured in one sectin of the adventure
island. And the Adventure Island is
totaly based on physical activity and
comrpises different gaming units
that both educates and entertains
the users.

AATE What services do you provide in
v "'":‘:.'I::i:,ﬁ,‘:"l;qﬁ' the area of tourism? We design
;‘.’l".:,',",'.:"'ﬁ.i".i:‘i";i our enterainment areas based on
(A the expectations of the hotel man-
e agement and the customer dmeo-
grapics (such as age, country, culture
etc.) and we also take into account
the availabe space at the facility. In
tourism industry it’s very important to be able to provide
seperate entertainment for the parents and the kids. With
our projects, we create concepts specific to the facility in
guestion whereby the kids can find all they’re looking for
and the families can leave their kids without worrying
about them.

How does the diversity of entertainment provided af-
fect the success of the hotels? It has a great influence on
the success of the hotels because the families prefer to
go whereever their kids are happy and their kids are very
valuable to them so
when kids have fun,
the parents are hap-
py too. And it’s not
only about having a
different and attrac-
tive gaming area.
You can have the
most amazing gam-
ing area in the world
but if your staff is not
friendly, you can’t be
successful.

What is your ap-
prach to selecting
your products and to
safety? We can use
different  products
in different projects.
We work with cer-
tain reliable brands



Grtin 6nemli. Ayrica cocuk daha da dikkat gerektiriyor,
bu yizden mutlaka egitimli personeller bulundurmak
¢ok dnemli.

AVM’lere dénersek Macera Adasi’na ilgi nasil? Macera
Adasi’nda yetiskinler icin lazer arena ve bowling’de ilgi
yogun ve rezervasyonsuz c¢alisamiyoruz. Laser oyunu-
muzda Uyelik sistemi ile streklilik saglayan ve memnu-
niyeti arttiran bir uygulamamiz var. Minikler icinse hafta
ici okul turlari, haftasonlari ise dogumglini partileri gibi
ekstra yogun calismalarimiz oluyor.

Hedefleriniz neler? Cocuga dokunmak ve hem aileyi
hem ¢ocugu mutlu etmek bizim 6nceligimiz. Subeleri-
mizi artirmayi dlisiinllyoruz ama bunu kontrolli ve ayni
kaliteyi sunan subelerle gerceklestirmek onemli, saglam
adimlarla ilerlemeyi tercih ediyoruz. Ulkemizde ok kisa
bir stirede bliyuk bir ilgiyle karsilanan lazer oyunlari agli-
sindan Laser Force yani, Lazer Arena’nin Turkiye tem-
silcisiyiz. Bu noktada Tasinabilir Lazer Arena’lar bu yilki
hedeflerimiz icerisinde.

and we get whatever is needed for a particlar concept.
And coming to security, it is very importatn that you have
hyienic and duable products. Also you have to be much
more careful with kids. So you must have well-trained
staff.

Going back to shopping malls, how is the reaction to the
Adventure Islands? Our guests show great interest in the
laser arena and the bowling area and we work only with
appointment. With laser game, we have a membership
system and that ensures continuity and greater satisfac-
tion. And for the kids, we do special tours to the schools
during the weekdays and go to birthday parties at week-
ends.

What are your goals? Our priority is to appeal to the kids
and to make both the parents and the kids happy. We're
planning to increase the number of our brancehs but it’s
important to maintain the same quality across the branc-
es. We prefer to move forward with assured steps. Laser
Force, also known as Laser Arena attracted great atten-
tion in a very short time in Turkey and we’re the Turkish
distributor of that product. In this regard, portable Laser
Arenas are among the goals of our company for this year.

- : Fii:3
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GORULMEMIS PARKURLAR TESISi CEKICi KILIYOR

TRACKS NEVERSEEN BFORE MAKE THE FACILITY MORE ATTRACTING

Tungeri, Milli Sporcu Kemal
ve Kerem Tunceri kardesler
ile Haluk Acar tarafindan
2000 senesinde kurulmus.
Oncelikle spor okullari, ya-
rismalari Gzerine calisan sir-
ket, bir AVM’ye dlizenledigi
Ozel organizasyon ile eglen-
ce hizmetlerine aktif olarak
baslamis. Firmanin ortagl
Kemal Tungeri ile firmala-
rinin hizmetleri ve turizm
alanlarina verdikleri hizmet-
leri konustuk.

Oncelikle sizi biraz
taniyabilir miyiz? “AVM ve
otellere event management
yani sahaya 0Ozel aktivite,
kurumsal sirketlere de team building hizmetleri
veriyoruz. Ozel giinlere yénelik akliniza gelebilecek
her turli egitim, eglence, indoor - outdoor aktiviteler,
gerek bize 6zgi fikirlerle, gerek var olan oyun gruplari
ile aktiviteler yapiyoruz. Kimi yurtdisindan ithal,
kimi patenti bizde olan bizim kiltirimize uyarlayip

Urettigimiz 30’a yakin, her yas kategorisine uygun
parkurumuz bulunuyor.

Oteller igcin ne gibi calismalar yapiyorsunuz? Otelci-
lik sektori zaten ¢ok zor. %95’i yurtdisindan gelen, bir
haftalik on glinlik konaklamali profil. Biz bu noktada,
parkurlarimizla farkliik yaratiyoruz. Misafir ilk gin hig
gormedigi inanilmaz bir wipeout parkuruyla, ertesi gilin
sahildeki survivor ile, baska gin otelin farkl bir bolu-
minde bambaska bir oyunla karsilasinca memnuniyeti
ylkseliyor.
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Kemal ve Kerem TUNCERI

Tunceri was founded by
national athletes Kemal and
Kerem Tunceri brothers and
Haluk Acar in 2000. The
company was initially serving
sports schools and competi-
tions and later entered the
amusement area via a proj-
ect whereby they organized a
special event for a shopping
mall. With Kemal Tunceri,
we talked about the services
of their company and the
services they provide to the
tourism industry.

Can you please tell us about
yourself? “We provide event
management  services  for
shopping malls and hotels
and we organize custom events for them. We also pro-
vide team-building services for companies. We organize all
types of events you can think of for special days such as en-
tertainment, indoor-outdoor activities, training, and events
based on our unique concepts and events based on exist-
ing amusement facilities of customers. We have around 30

tracks that appeal to different age groups and all of them
are our signature and patented designs and are manufac-
tured by us.

What type of services do you provide for hotels? Hos-
pitality sector is already a though one. 95% of customers
come from abroad and stay for one week to ten days. At this
point, we make a difference with our tracks. When the guest
comes across the amazing wipeout track on the first day,
and then the survivor setup at the beach on the next day
and then another amusement setup in a different part of the
hotel, their satisfaction with the vacation increases.



Eglence hizmetlerinin turistik tesise katkisini nasil de-
gerlendirirsiniz? Diinya cocuklar etrafinda déniyor. ip-
ler tamamen ona birakilmadan onun mutlu olacagi sey
tercih ediliyor. Dolayisiyla ¢ocuk isin icindeyse ilk 6nce
cocuk, cocuktan sonra aile beklentileri 6nemli. Otelin
eglenceye ayirabildigi bitce de 6nemli. Bltgesi olan za-
ten musteri memnuniyeti icin yenilik pesinde, bize gelip
musterisine yaratici bir eglence sunmayi tercih ediyor.
Aylik bitcesi olmasa bile 6zel giinler icin giinliik olarak
da parkurlarimizi alabiliyorlar.

Ulkemiz eglence kiiltiiriinii nasil degerlendiriyorsunuz?

Ne yazik ki hersey ayni, biz de farkli ne yapilabilir diye
yepyeni parkurlar trettik. Ornegin, konser gibi biyik
bir etkinlikte yan eglenceler hep klasik oyunlar. Ama
yeni ve farkli olana ¢ok yogun bir talep goriiyoruz.
Haliyle bizim organizasyonlarimiza biyk katilim oluyor.
Eglence konsunda, dogru yas gurubuna dogru aktiviteyi
sunabiliyorsaniz basarili oluyorsunuz.

How do you think the amusement services contribute to a
touristic facility? The world revolves around kids. Parents
prefer things that would make their kids happy. So when
the kids are involved, kids come first and then come the
expectations of the family. The budget that a hotel can
spare for amusement is important as well. And hotels
that have enough budget prefer to offer new things to
their customers to improve satisfaction levels. They come
to us and ask for a creative solution to offer their custom-
ers. They don’t have to have monthly budgets, our tracks
can be rented on a daily basis for special events as well.

What is your opinion of the amusement culture in
our country? Unfortunately everyone is doing the same
things, so we wanted to create something different and
created the amusement tracks. For example side-en-
tertainments in a big event are always classical games.
But see that customers are really into new and different
things. We see a lot of people participating in our events.
If you can offer the correct event for the correct age
group, you would succeed.
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From the Sector

Sektorden

BALO’DAN BiR DOLU YENI EGLENCE

A BUNCH OF NEW AMUSEMENT PRODUCTS FROM BALO

Dinyanin  6nde gelen
oyun makinasi Uretici-
lerinden basta SEGA ve
DISNEY olmak Uzere 16
firmanin Tirkiye Distri-
butori olan Balo, hem
ATRAX 2013’Gin etkisiyle
hem temsil ettigi markala-

rin 2014’e ézel Griinleriy- EERITIERE.

le yila aktif bir baslangi¢
yapt. Satis ekibinin basi-
na gecen Taner Onen fir-
manin son dénemlerdeki
yeni projelerini aktardi.

Onen; “En son Regnum’un
Antalya’da insa ettigi Car-
ya Golf & Spa Resort’un
eglence merkezini anahtar teslim sekilde tamamlaya-
rak, turizm referanslarimizi taglandirdik. Bu projede yer
alan cok boyutlu interaktif oyun sistemi bolgede ilk ve
tek olma ozelligini tasiyor” dedi.

Uriin yelpazelerindeki yeniliklerden bahseden Taner
Onen; “Tirkiye'de ilk kez Cevahir AVM’deki Funlab
Eglence Diinyas’’'nda goriicliye c¢ikan “Transformers”,
2014’Gn en popller oyun makinasi olarak goruliyor.
Ayni subemizde yemek imkanlarinin entegrasyonuna
oncelik verdik. Yakinda hizmete girecek Zombi ve Sirin-
ler Gnitelerimizle de ziyaretgi sayisi ve memnuniyetinde
ciddi artis bekliyoruz” dedi.

Onen; “Eskisehir Neoplus AVM’deki FunLab subemiz, bu
yil 3.000 m? alana ge-
nisleyerek ve vyenile-
nerek Ekim ayi sonuna
dogru sehrin en blyuk
kapali eglence mer-
kezi olacak. Ek olarak;
2016'da istanbul Ana-
dolu Yakasi’'nda hayata
gececek olan Emaar
Boulevardi subemizde
“eglence” ile “sport
cafe” konseptlerini
birlestirerek  yepyeni
bir eglence anlayisi su-
nacagiz” diyerek yeni
projelerini 6zetledi.
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BALO Satis Direktor
Taner ONEN

LIANTE

As the Turkish distribu-
tor of 16 leading gaming
machine brands including
SEGA and DISNEY, Balo
made a fast start in 2014
both due to the influence
of ATRAX 2013 and thanks
to the products devel-
oped by the companies it
represents for 2014. Now
leading the company’s
sale team, Taner Onen told
us about the recent proj-
ects of the company.

Onen said; “We recently
finished an amusement
center which was a turn-
key project at Carya Golf
& Spa Resort’ built by Reg-
num in Antalya and added another work to our portfolio
in the tourism industry. The multi-dimensional interactive
gaming system which was part of this project is the first
and only of its kind in the region.”

Speaking about the recent additions to their line of prod-
ucts, Taner Onen said “Transformers, which was debuted
for the first time in Turkey at the FunlLab Amusement
Center at Cevahir shopping mall, is viewed as the most
popular gaming machine of 2014. We also provide food
service at that location. And with our Zombi and Sirinler
amusement units which will be commissioned soon, we
expect the number of visitors to increase along with cus-
tomer satisfaction rates”.

Onen also summarized their new projects and said; “Our
FunLab branch at Eskisehir Neoplus shopping mall, is being
renovated and expand-
ed to have a total area
of 3.000 meter squares
and will be opened by
the end of October to
become the largest in-
door amusement cen-
ter in the city. Also, at
our EMAAR BOULVARD
location which will be
opened on the Anato-
lian Side of Istanbul in
2016, we will be offering
a brand new notion of
amusement that com-
bines ‘amusement’ and
‘sports cafe’ concepts.



AKULU TRENLER, PARKLARIN VAZGECILMEZi
BATTERY POWERED TRAINS ARE THE MUST-HAVES OF PARKS

Uzun willardir en-
distriyel tip akuld
yik tasima ve ¢cekme
araglari imal eden
Ozismak, 2011 yilin-
dan bu yana eglence
sektoriine 6zel Uret-
tigi akllu trenlere,
akull otobis Urinle-
rini de ekleyerek yel-
pazesini genisletti.
imalat sektériindeki
yillarin tecribesi ile
tamamen kendi di-
zayn ve Uretimi olan,
eglence tesislerinin
vazgecilmez bir pargasi olan trenleri sektére sunuyor.

Ozismak’in Genel Miidiirii Sénmez Yazici; “Turkish Te-
chnic ve MSB gibi bircok kurulusta akdlt araglarimiz
basariyla galismaktadir. Ayrica, akill araglarimizi USA,
Rusya, Azerbeycan, Pakistan, Misir, Ukrayna, Kazakistan
gibi bircok Ulkeye ihra¢ etmekteyiz” diyor.

From the Sector

Ozismak has been
manufacturin
battery-powered,
heavy-duty  freight
and “towing vehicles
for many years and
since 2011, the com-
pany has expanded its
& product line by adding
a line of battery-pow-
ered buses to its line
of battery powered
trains designed spe-
cially for the amuse-
ment ~industry. With
its many years of ex-
perience in the manu-
facturing industry, the
company offers its sig-
nature design trains
that are the indispen-
sible part of amusement centers.

Ozismak’s General Manager S6nmez Yazici says; “We’ve
sold our battery-powered vehicles to numerous compa-
nies such as Turkish Technic and MSB and they’re all ex-
tremely satisfied with our products. We also export our
battery-powered products to numerous countries includ-
ing USA, Russia, Azerbaijan, Pakistan, Egypt, Ukraine and
Kazakhstan.”

uapioyas

OYUN PARKLARI WARNER BROS. ILE RENKLENIYOR
GAME PARKS GETTING MORE VIBRANT WITH WARNER BROS.

Warner Bros.un dilinyaca
Unlt sevimli kahramanlari,
Doapark ile oyun parklarini !
renklendirecek. Firma,
Warner Bros. ve Cartoon
Network gibi dinyanin en
blyuk ikilisansor firmasinin,
lisans temsilcisi Lisans A.S.
aracthigiyla uluslararasi bir
isbirligine imza att.

-

Firma, kuruldugu 1999
yilindan beri, yurtici ve
yurtdisinda ¢ocuk oyun
gruplari, acik alan fitness
ve spor aletleri, kent
mobilyalari ve kauguk zemin kaplamalari pazarinin
oncililerinden biri olarak hizmet veriyor. Simdi de
cocuklarin en sevdigi cizgi film karakterleri Cakmaktas
Ailesi, Duffy Duck, Tazmanya Canavari, Bugs Bunny gibi
bircok 6nemli karakteri oyun gruplarina adapte eden
Doapark, parklardaki eglence tarzina yeni bir boyut
getirecek.

e

. -

The world famous cartoon
characters of Warner Bros.
Will  enliven the game
parks with Doapark. The
company undersigned an
international  partnership
via Lisans A.S. the Turkish
licensee of Warner Bros and
Cartoon Network, the two
biggest licensor companies
in the world.

Since it was founded in
1999, the company has
been serving as the market
leader in Turkey and abroad
in the area of children’s
gaming groups, outdoor fitness and sports equipment,
city furniture and rubber flooring products. And now
Doapark adapts children’s favorite cartoon characters
such as the Flint Stones, Duffy Duck, Tasmanian Monster,
and Bugs Bunny to its gaming groups and this way the
company will be adding a new dimension to the concept
of amusement at the parks.
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SHINING

2014

I('

IBUL
raction Awards
glence Odulleri

EGLENCE ODULLERINE BASVURULAR BASLADI!
TUREKS ACCEPTING APPLICATIONS FOR THE AMUSEMENT AWARDS!

Gegtigimiz yil, Turkiye'de ilk kez
ATRAX Fuari kapsaminda, Atraxion
Magazine’in koordinasyonuyla Tu-
reks Uluslararasi Fuarcilik tarafin-
dan diizenlenen Shining Star Awar-
ds-Eglence Odiilleri; eglencede en
basarili projeleri sahneye ¢ikarmis-
t. Blyuk ilgi goren ve belediye, avm
ve otellerden ¢ok sayida basvuru
alan yarisma, sektore damga vuran
bir 6dil toreni ile sonuglanmisti.
Gegen yilin en eglenceli en basaril
kuruluslar, atraxion.net web site-
sindeyayinlanmaya devam ediyor.
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Organized for the first time in Tur-
key last year by Tureks Uluslar-
arasi Fuarcilik in cooperation with
Atraxion Magazine, Shining Star
Awards had brought to the stage,
the most successful projects of the
amusement industry. Having re-
ceived great attention and applica-
tions from municipalities, shopping
malls and hotels, the contest had
been finalized with an award cer-
emony that put a hallmark on the
Turkish amusement industry. The
most amusing and successful com-
panies of last year are still on the
atraxion.net website.




Bu yil da Tarkiye'nin en eg-
lenceli hizmetleri kiyasiya bir
yarismaya hazirlaniyor. Her
sektoriin bir parcasi olan eg-
lence kiltirinin tek organi-
zasyonu “Shining Star Awar-
ds-2014 Eglence Odiilleri’ne
basvurular, 15 Haziran 2014
itibariyle basladi!

Tirkiye’nin en renkli, en
eglenceli yarismasi, 13 farkli
kategoride basvuruya acildi. Her sektérden farkli proje
ve hizmetler, barindirdig1 eglence konsepti ile bu yaris-
maya katilarak basarisini tescilleyecek.

Rakiplerine basarisini gostermek isteyen, eglence en-
distrisinde en yenilik¢i ve en basarili biziz diyen firmalar
Shining Star Odli icin kiyasiya bir yarismaya girecek.
Yarismaya katilmak igin; basvuru kilavuzunun ve basvu-
ru formunun www.atraxion.net web sitesindeki “Odul”
boliminden indirilmesi gerekiyor.

Shining Star Awards i¢in basvurular, 15 Haziran ile 31
Ekim tarihi arasinda devam edecek. Basvurular, profes-
yonel juri Gyelerince incelenecek ve 6dil sahipleri belir-
lenecek. Odiil sahipleri, sektdr profesyonellerinin davetli
olacag, 5 Aralik 2014 aksami diizenlenecek 6dul torenin-
de aciklanacak.

Eglence kavramindan ayri dusinidlmesi mimkin olma-
yan ana sektorler de bu yarismada kendini gbsterme fir-
satina sahip olacak! Kategoriler arasindaki en eglenceli
biziz diyen avm, otel, belediye, gayrimenkul projeleri,
actk ve kapali eglence merkezleri, mizeler, festivaller,
sahne sovlari da 6dul sahiplerini bekliyor.

This year as well, the most
amusing services of Turkey
are getting ready for a though
competition. As of June 15th,
Tureks has started receiving
applications for “Shining Star
Awards- 2014 Amusement
Awards”, the only even of the
amusement industry which:is
linked to almost all other in-
dustries!

The most vibrant and fun con-
test of Turkey is now receiving applications in 13 differ-
ent categories. Different projects and services from every
sector will be proving their successes with their unique
amusement concepts.

Companies willing to prove their accomplishments. to
their rivals and prove they are the most innovative and
successful companies of the amusement sector will be
entering into relentless competition for the Shining Star
Award. To apply for the contest, companies need to down-
load the application guide and the application form from
the "Awards” page of www.atraxion.net website.

For Shining Star Awards, companies will be able to send
in their applications between June 15th and October 31st.
All applications will be reviewed by a jury of professionals
who will make the final decision for the awards. Award
winners will be announced at'the Amusement Awards
Ceremony to be held on the night of 5 December 2014 to
which all professionals of the industry will be invited.

The companies will get a chance to prove themselves in
the main sectors, which are definitely an indispensible as-
pect of the concept of amusement! Among the categories
of the contest are shopping malls, hotels, municipalities,
real-estate projects, indoor and outdoor entertainment
centers, museumes, festivals and stage performances.

YARISMA ve ODUL KATEGORILERi / COMPETITION AND AWARD CATEGORIES

EGLENCENIN YILDIZLARI
STARS OF AMUSEMENT

En Basarili Temali Agik Alan Eglence Merkezi
Best Outdoor Themed Amusement Center

En Basarili Temali Kapali Alan Eglence Merkezi
Best Indoor Themed Amusement Center

En Basarili Belediye Parki '
Best Shopping Mall Amusement Area

En Basarili AVM Eglence Alani
Best Municipal Park

En Basarili Otel Eglence Alani
Best Themed Residential Project

En Basarili Miize ve Oren Yeri
Best Hotel Amusement Area

En Basarili Temali Konut Projesi
Best Museum and Historic Site

k AN

SEKTORUN YILDIZLARI
STARS OF THE INDUSTRY

En Basarili Yeni Uriin
Best New Product

En Basarili Festival
Best Festival

En Basarili Sahne Sovu
Best Stage Performance

Eglence Sektoriinde Yilin Girisimcisi
Entrepreneur of the Year

FUARIN YILDIZLARI
STARS OF THE EXHIBITION

En Dikkat Ceken Stand
The Most Attractive Stand

En Dikkat Ceken Uriin
The Most Attractive Product

ODUL TAKViMI

Yarismanin ilani
Announcement of the Contest
15 Haziran 2014

Son Basvuru Tarihi
Application Deadline
31 Ekim 2014

Jiri Tanisma Toplantisi
Jury Orientation Meeting
20 Ekim 2014

Jiri Karar Toplantisi
Jury Decision Meeting
20 Kasim 2014

“Fuarin Yildizlar” Degerlendirme
Evaluation for
“Stars of The Exhibition”
5 Aralik 2014

Shining Star Awards Eglence
Odulleri Toreni
Shining Star Awards Ceremony
5 Aralik 2014

AN /
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KATEGORILER / CATEGORIES

EGLENCENIN YILDIZLARI
STARS OF ATTRACTION

* En Basanh Temali Acik Alan Eglence Merkezi
Most Successful Outdoor Themed Amusement Park

* En Basanl Temal Kapal Alan Edlence Merkezi
Most Successful Indoor Themed Amusement Park

+ En Basarih Otel Eglence Alani
Maost Successful Hotel Amusement Area

+ En Basanh AVM Eglence Alam
Most Successful Shopping Mall

# En Basanh Miize ve Oren Yeri
Most Successful Museum and Historic Site

* En Basanh Belediye Parki
The Most Successiul Municipal Park

# En Basanh Temal Konut Projesi
Most Successful Themed Residential Project

www.atraxion.net

(R PR .
Ateavinn

EGLENCE SEKTORUNDE

YILDIZLAR

PARLIYOR
* ok ok kK

SHINING

STARS
IN THE ATTRACTION INDUSTRY

SEKTORUN YILDIZLARI
STARS OF THE SECTOR

* En Basanh Yeni Uriin
The Most Successful Mew Product

* En Basarl Festival
Maost Successful Festive

* En Bagsanh Sahne Sovu
Mast Successful Stage Performance

#* Eglence Sektoriinde Yilin Girisimcisi
Entrepreneur of The Year

FUARIN YILDMZLARI
S5TARS OF THE EXHIBITION

* En Dikkat Ceken Stand
Most Impressive Stant

# En Dikkat Ceken Uriin
Most Impressive Product
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EN IYi OYUNCAK TASARIM ODULU, CEMER’E
BEST TOY DESIGN AWARDS COMES FROM CEMER

Almanya’nin en prestijli tasarim yarismasi Red Dot’ta, en
iyi oyuncak tasarimiyla birinciligi Cemer Kent Ekipman-
lari aldi. Obeziteyle miicadele igin tasarlanan tirmanma
modli ile Cemer, 53 lilkeden 4815 proje ile yaristi ve
bu 6duli alan ilk Turk firmasi olarak bir ilke imza atmis
oldu. Yarismanin galasi, 7 Temmuz’da Almanya’nin Es-
sen kentinde gerceklesecek.

Cemer’in 6dillG Grind Deltoik, tek kalipla Uretilen po-
lietilen parcalarin birlestirilerek olusturdugu modiiler
tirmanma oyuncagi. Uriin hakkinda bilgi veren Cemer
Genel Miduri Fuat Eroglu, “Cocuklarin obeziteye karsi
hareket etmesini istedik. Uriin, cocuklarin eglenceli va-
kit gecirmesini ve giliven icinde tirmanirken bedenlerini
kullanmayi 6grenmeleri, gliclerinin farkina varabilmele-
ri, el ayak koordinasyonunu 6grenerek, motor becerile-
rini gelistirmelerine yardimci oluyor” diyor.

Kalitesinden 6diin vermeden oyun gruplari dizayninda
cocuklar igin en iyiyi hedefleyen firma, %60 pazar payi
ile sektorln lideri konumunda. Diinya standartlarinda
kalite ile hizmet veren Cemer, 20 bin m?lik dev bir fab-
rikada Uretim yapiyor. Kent ekipmanlari ve ¢ocuk oyun
grubu alaninda 20 yildir hizmet veren firmanin tasarim
ekibi, ulusal diizeyde iki tasarim 6dili daha almist.

Cemer Kent Ekipmanlari won the first place for Best
Toy Design at the Red Dot, the most prestigious design
contest in Germany. With its climbing unit designed for
combating obesity, Cemer competed with a total of 4815
projects from 53 countries and made history as the first
Turkish company to ever win this award. The gala of the
contest will be held in the city of Essen of Germany on
July 7th.

“Deltoik”, the award-winning product by Cemer, is a
modular climbing toy comprising polyethylene parts pro-
duced using a single mold. Cemer General Manager Fuat
Eroglu provided information about the toy and said “We
wanted the kids to take action in the fight against obesi-
ty. The product allows the kids to have good time while
climbing safely and learning how to use their bodies, be-
coming more aware of their physical powers, learning to
coordinate their hand and feet movements and improv-
ing their motor skills”.

Targeting the best for kids in the design of gaming groups
for kids without ever compromising quality, the company
is the market leader with its market share of 60%. Provid-
ing quality services at world standards, Cemer manufac-
tures its products at a huge factory with a total acreage
of 20 thousand square meters. The company has been
serving the city equipment and kids’ gaming groups in-
dustry for 20 years and had previously received two oth-
er design awards at the international level.




2014 HERMES AWARDS’DAN ISTANBUL CEVAHIR’E ODUL YAGMURU

2014 HERMES AWARDS BOMBARDS ISTANBUL CEVAHIR WITH AWARDS

iletisim diinyasinin en saygin yarismasi Hermes Creative
Awards’ta, 8 farkli kategoride 6dil alan Istanbul Cevahir
Alisveris ve Eglence Merkezi, halkla iliskiler ¢calismalarin-
daki basarisini tescilledi.

AVM, “TweetBox”projesiyle;

e Stratejik Program Alani Sosyal Pazarlama Kate- gori-
sinde “Platinum” oddillne,

¢ Sosyal Medya Alani Tiketici Katithm Katego-
risinde de “Gold” 6diline,

“Privilege Passport” projesiyle;

e Stratejik Program Alaninda Ozel Kategoride “Pla-
tinum” 6diliine,

“Mutluluk iginde” projesiyle,

¢ Sosyal Medya Alani Cok Yonli Proje Gelistirme Kate-
gorisinde “Gold” 6duline,

¢ Tuketici Katihm Kategorisinde “Onur” 6dilline,

e Stratejik Program Alaninda Dijital Pazarlama
Kampanyasi Kategorisinde yine “Onur” 6diliine,

“Bir Gulucuk Ver” projesiyle,

e Stratejik Program Alaninda Kurumsal Sosyal
Sorumluluk ve

« Ozel Kategorilerinde 2 adet «Gold» édiiliine la-
yik goralda.

Hermes Odiilleri, 1995 yilindan beri Pazarlama ve ileti-
sim Profesyonelleri Dernegi (AMCP- Association of Mar-
keting and Communication Professionals) tarafindan
Amerika’da dizenleniyor.
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Having received awards in 8 categories at Hermes Cre-
ative Awards, the most prestigious contest of the world
of communication, Istanbul Cevahir Shopping and En-
tertainment Center once again proved its success in the
area of public relations.

With the “TweetBox” project;

e The shopping mall received the “Platinum”
award in the category of ‘Strategic Programs- So-
cial Marketing’,

e And “Gold” award in the category of “Social Me-
dia - Consumer Participation’,

While with the “Privilege Passport” project;

e [t won the “Platinum” award in the special catego-
ry of Strategic Programs.

e The shopping mall also won the “Gold” award in
the category titled “Social Media - Versatile Project
Development”,

e “Honor” award in the category of “Consumer
Participation”

e And “Honor” award in the category of Stra-
tegic Programs - Digital Marketing Campaign
with its “Totally Happy” project

e As well as two “Gold” awards in Strategic Pro-
grams - Corporate Social Responsibility and Special
Categories with its “Just Smile” project.

Hermes Awards is being organized by AMCP- Association
of Marketing and Communication Professionals in USA
since 1995.
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Katilimceilar, 17 - 20 Haziran’da Pekin Convention Cen-
ter’de en diinyanin en blyik fuar ve etkinlik alaninda
Asian Attractions Expo deneyimi yasayacaklar. I1AAPA,
Asia Attraction Expo 2014 Fuari'nda, bu fuar icin rekor
denecek bir rakama ulasildigl ve 8.500 metrekare net
alanin satildigini bildirdi. Fuara 5.000 Uzerinde ziyaretgi
bekleniyor.

2015’iN DURAGI iSE HONG KONG

Uluslararasi Eglence Parklari Birligi (IAAPA) Asia Att-
raction Expo Fuar’’nin 2015’'te 16-19 Haziran tarih-
lerinde Hong Kong Konferans
ve Fuar Merkezi'nde vyapilaca-
g1 duyurdu. Asia Attraction Expo
bolgenin lider konferans ve fuar
organizasyonu olarak eglence en-
distrisinde 5.500 profesyonelin zi-
yaretini bekliyor.

IAAPA Baskani ve CEO’su Paul No-
land; Hong Kong’un Asya bolgesin-
deki eglence endustrisinde ana us
olarak fuar icin ideal bir merkez
oldugunu ve 2015 yilinda da diin-
yanin en ilging ve heyecanl etkin-
liginde katilimci ve ziyaretgiler igin
kacirilmayacak firsatlar sunmak
icin sabirsizlandiklarini belirtti.

Attractions
EXxpo

Attendees to Experience Largest Trade Show Floor in
Event’s History 17-20 June at the China National Conven-
tion Center in Beijing. IAAPA; announced the trade show
floor at Asian Attractions Expo 2014 is sold out and spans
more than 8,500 net square meters, setting a new record
for exhibit space at the event. More than 5,000 attende-
es are expected to participate in Asian Attractions Expo
2014.

HONG KONG AS SITE OF 2015

The International Association of Amusement Parks and
Attractions (IAAPA) announced Asian Attractions Expo
2015 will take place at the Hong Kong Convention and
Exhibition Centre 16-19 June, 2015.
Asian Attractions Expo is the regi-
on’s premier conference and trade
show for the attractions industry
and organizers expect more than
5,500 professionals to participate
in the 2015 event.

“Hong Kong is a major hub of the
attractions industry in Asia and pro-
vides an ideal venue for our show
in the region,” said IAAPA President
and CEO Paul Noland. “IAAPA is lo-
oking forward to providing another
can’t-miss opportunity for our exhi-
bitors and attendees in 2015 at one
of the world’s most interesting and
exciting cities.”
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DEAL F&W'NDA"A,ZS BUYUME ™
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Flak Holding kurulusu International Expo Consult
Organizasyonu Deal Fuar’nda bu yil 1 milyar dirhem
degerinde anlasmalar imzalandi.  Eglence sektori
alaninda yeni projelerin ve Grlinlerin sergilendigi fuarda
gecen yila gore %25 blylme kaydedildi. Fuar bu yil 33
Glkeden 300 firma, 5000 lzerinde profesyonel ziyaretgi
ve 32 yeni firmayi agirladi. 8-10 Nisan 2014 tarihlerinde
dizenlenen Deal 2014 Fuari’'na, Dubai World Trade
Center ev sahipligi yapt.

Deal Fuari katilimcilar, birlikler ve ziyaretgiler igin
eglence sektoriinde bolgedeki islerini blyltebilecekleri
Ortadogu’ya acilan bir kapisi 6zelliginde. Deal 2015
Fuart 21-23 Nisan 2015 tarihlerinde ‘The Arena’ ve
‘Sheikh Saeed’ Hall 1’de Dubai World Trade Centre’da
organize edilecek.

‘ 1 gIAn

International Expo Consults (IEC), a branch of Falak Holding, stated
that exhibitors at DEAL 2014 show have signed contracts worth
over 1 billion dirhams. The DEAL show grew by 25 percent over
the previous year, as exhibitors signed contracts for innovative
products and projects, amusement rides and other equipments.
The show this year had ushered in more than 300 firms from
across 33 countries and attracted over 5000 quality trade visitors
apart from 32 new exhibitors. DEAL 2014 is scheduled to be held
between the 8th and 10th of April, 2014 and the venue will be
“The Arena Hall, Dubai World Trade Centre Dubai.

DEAL is Middle East’s gateway for all the participants and
associates within the amusement and entertainment industry
which can boost their growth and give them a smooth transition
into the region’s market. DEAL 2015 is scheduled to be held
between the 21st and 23rd of April, 2015 and the venue will be
‘The Arena’ and ‘Sheikh Saeed” Hall 1 at the Dubai World Trade
Centre

ATRAX, DUBAI’DE OZEL iLGIYLE KARSILANDI
ATRAX RECEIVING SPEC/AL ATTENT/ON IN DUBAI

Deal Fuari’'na katilan Tureks
Uluslararasi  Fuarcilik  Yurtdisi
iliskiler Midirii Nergis Aslan;
“Deal Fuari olduk¢a hareketli
ve sektorl bulusturan renkli bir
etkinlik, basarilarindan dolayi
Deal ekibini tebrik ediyorum.
Burada olmak; Tirkiye eglence
sektérinin ve Fuarimizin ne
kadar hizla gelistigini, bu bi-
yik potansiyele sahip pazarin
ekonomik glclni yurtdisindaki
profesyonellere aktarmak adina
onemliydi” dedi.

Aslan sozlerini; “Fuar katilimci-
lari ve ziyaretgilerinden ATRAX
stantina ¢ok glizel bir ilgi gor-
dik. Tarkiye’ye is yapmak, Turk firmalariile isbirligi yap-
mak isteyen uluslararasi firmalarin Gstdizey yoneticileri
ile ATRAX icin kapsamli gérismeler yaptik. Gorlinen o
ki; ATRAX 2014 bu yil uluslararasi arenadan bliytk pro-
jelerin isbirliklerine sahne olacak, fuarimiza ve tlkemize
olan bu ilgi bizi cok memnun ediyor” seklinde 6zetledi.

34

Tureks Uluslararasi  Fuarcilik
International Affairs Manager
Nergis Aslan said; “Deal Exhi-
bition is a very vibrant event
= that brings together all players
L. of the industry and I'd like to
congratulate the Deal team for
their successful organization.
Being here was important in
terms of showing to profession-
als abroad, the progress that
the Turkish amusement sector
and our Exhibition has made as
well as the economic power of
this market that has such a big
potential”.

Aslan continued as follows “Par-
ticipant companies and the vis-
itors alike showed great inter-
est in the ATRAX exhibition. We
made detailed meetings about ATRAX with the senior
executives of the international companies that wish to
do business in Turkey with Turkish companies. It looks like
ATRAX 2014 will serve as a stage where partnerships will
be created for large-scale projects at the international
level. All this interest in our event and our country makes
us so happy.”



DUBAI’YE BUYUK PROJELER ICIN SiPARISLER YOLDA

Exhibition Notes

RECIEVING ORDERS FOR B/G PROJECTS TO DUBAI

Deal Fuari’na Tirkiye'den
katilan ©6nct firmalardan
biri de Amega’ydi. Firmanin
Kurumsal iletisim Sorumlu-
su Aslthan Oncel’den fuar
izlenimlerini aldik.

Oncel, “ Bélgenin en 6nem-
li fuari oldugu icin bura-
da olmak firmamiz icin de
onemliydi. Ziyaretgi kitlesi
cok ilgili, fuar bitmeden
burada netlesecek olan bir
¢ok satisimiz s6z konusu.
Hem burada hem gevre Ulkelerde biyik projeler igin si-
parisler yolda” dedi. Fuarda yaris simulatorlerinin cok
dikkat cektigini aktaran Oncel, gercek yaris koltugu di-
zayni ve hareket platformuna sahip bu rin ile profes-
yonel yaris deneyimi sunduklarinin altini ¢izdi. Aslihan
Oncel: “ProF1’in Cikardigi sesler ve hareketleri insanla-
ri uzaktan bile cekiyor, bu yltzden fuarin en kalabalik
stantlarindan biriydik. Fuara 6zel fiyatlarimiz da bu ilgi-
nin siparislere donismesini sagladi” diye konustu.

Amega was one of the pi-
oneering companies of the
Turkish amusement sector
that participated in Deal
Exhibition. With Aslihan On-
cel, Corporate Communica-
tions Manager of Amega,
we talked about their im-
pressions of the exhibition.

Oncel said, “Because it was
the most important exhi-
bition of the region, it was
very important for our com-
pany to participate in that
event. Its visitors are very
interested in the products and services being showcased and
we’ve already received orders, which will be confirmed before
the exhibition ends. We're receiving orders for projects both
here and in the neighboring countries.” Oncel stated that the
race simulators particularly attracted attention and that with
this product, which has a real racing car seat and a moving
platform; they offered a real racing experience. Aslihan Oncel
said; “The sounds and movements of ProF1 attract attention
even from a distance, and that’s why our stand was one of the
most crowded ones at the event. And our special prices for this
event converted this interest into real orders for our products”,

1ID[JON JDN4

EL VE AHSAP iSCiLIGI TRENLER DEAL’DE DIKKAT CEKTI
HANDCRAFTED WOODWORK TRAINS WERE THE CENTER OF ATTENTION IN DEAL

Cevreye ve insan saghgina za- I8
rarsiz malzemelerden, estetik '
mini trenler Ureten Fun Exp-
ress’in Genel Mudirld Yavuz
Onar ile Deal Fuari hakkinda
sohbet ettik. Onar: “Dilinyanin
her tarafindan gelen insanlar
var, gelen ziyaretciler gercek
ahcilar, son derece verimli ge-
ciyor. ilk dakikadan itibaren
memnun edici bir yogunlugu-
muz basladi” diyor.

Urlinlerine gosterilen talebi

“Tlrkiye’den geliyor olmamiz ¢ok ilgi ¢cekti, duyanlar sa-
sirdl. Satista yaptik, sipariste aldik. Rakibimiz de var ama
farkh yontemle yapilan bir tren. Fiyat olarak da avantaj-
liyiz, ¢linkl kalite anlaminda daha iyiyiz. Rakiplerimiz
bizim fuarda olmamizi sebebiyle bir dahaki yil fuara
katilmayabilirler. Ayni altyapiyi kullaniyoruz ama bizim
isciligimiz el ve ahsap isciligi oldugu icin daha sevimli ve
%20-25 fiyat farki var, boyle olunca insanlarda bizi tercih
etti” seklinde 6zetledi.

Fun Express manufactures
aesthetic mini trains made of
environmentally  friendly and
non-hazardous material. With
company’s General Manager
Yavuz Onar, we talked about
the Deal Exhibition. Onar said
“There are visitors coming
from all over the world and
the visitors are actual buyers
and it’s being a really efficient
event. For the last two minutes,
we’ve been very busy and we’re
very pleased with that”.

About the visitors’ interest in
their products, Onar said “They found it especially inter-
esting that we’re from Turkey, they were surprised. We
sold products and received orders as well. We have ri-
vals but we’re using different production methods. And
we are also cheaper and we provide better quality. Our
rivals may not participate in next years’ event because
of our presence. We use the same infrastructure but be-
cause our products are handcrafted woodwork, they are
prettier and our prices are 20-25% lower and that’s why
customers prefer us”.
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DUNYADA BIR iLK, COCUK BOWLING KONSEPTI!

A FIRST IN THE WORLD: CHILDREN’S BOWLING!

Uluslararasi diizeyde basarili ¢calismalara imza atan Swit-
ch Bowling’ten Ahmet Solmaz ile Deal Fuari’'nda bir ara-
ya gelip, yorumlarini aldik.

Fuar nasil gecti? Bu sene gecen seneden daha iyi, hem
misteri sayisi hem de kalitesi agisindan daha iyi. Bu se-
nenin avantaji, gelenlerin 6nemli bir ylzdesi ciddi mus-
teriydi, genellikle is konustuk.

Belirgin is baglantisi var mi? Bizde o an el sikisma ol-
maz, ama belirginlesen cok sayida gorisme oldu ve ¢ok
kisa zamanda bunlarin hepsi sonuglanir diye diisiinliyo-
rum. Dubai’de kendi firmamiz switch middle east var,
dolayisiyla biraz daha etkin durumdayiz.

Fiyatlarinizi kiyaslayacak olursak, dubai’de nasil karsi-
laniyorsunuz? Biz ucuz bir firma degiliz 6ncelikle, din-
yada Ug bliytik bowling markasi vardir, biz bunlardan bir
tanesiyiz ve fiyatlarimiz genelde birbirine yakindir. Dola-
yistyla rekabeti fiyatta yapmiyoruz, iki sey de yapiyoruz.
Birincisi kalite, kalite anlaminda bir rekabetimiz var, di-
geri biz bu sene biraz daha farklilastik, farkli konseptler
yaptik, sirk temali bir cocuk bowlingi diinyada bir ilk ola-
cak ve acik soyleyeyim bu fuarda géristigimiz muste-
rilerin %80’i cocuk bowlingiyle ilgilendi.

Uriiniin taklit edilme durumu var mi? Biz patentini
aldik zaten ve kolay taklit edilebilir bir sey degil. Hem
konseptin patenti var, ayni zamanda bu bowlinge 6zel
bir makine de kullaniyoruz. Onun da patenti biz de,
Turkiye’de yapiliyor, dolayisiyla kolay taklit edilebilir
degil. Benzerleri mutlaka c¢ikacaktir, rekabet bu sonucta,
olacaktir yani. Ama bizim 4 konseptimiz hazir, sirk
konseptimizi bu sene pazara sunuyoruz, ondan sonra
her sene icin yeni bir konseptimiz olacak.
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With Ahmet Solmaz from Switch Bowling, a company that
undersigned successful projects at the international level,
we met at Deal Exhibition and talked about their impres-
sion of the event.

How was the exhibition? This year is better than last year
both in terms of the number of visitors and the quality of
visitors. Another good thing about this year was that the
majority of the visitors were serious buyers and we talked
mostly business.

Any solid business deal yet? We never shake hands right
at the spot but we made a lot of meetings that will turn
into actual sales and | think we’ll finalize most of them
soon. In Dubai we have our own affiliate company, Switch
Middle East so we’re quite active there.

How do your prices compare to prices in Dubai? First of
all we’re not a cheap company. There are three big bow!-
ing brands in the world and we’re one of them and usually
our prices are very close. So we don’t compete with price,
we do two things. First is quality and we compete with
our quality and the other one is differentiation. This year,
we differentiated our company from rivals and created
new concepts. Our circus themed bowling concept will be
a first in the world and honestly 80% of the visitors we
talked with at this year’s event were quite into it.

Is there a risk of the product being copied? \We’'ve al-
ready got the patent for it and it’s not easy to copy any-
way. We have a concept for the patent and we use a ded-
icated mechanical system for this type of bowling. We’ve
got the patent for that as well. It’s built in Turkey. So it’s
not easy to copy. I’'m sure there will be some imitations
but that’s competition, it’s normal. We have 4 concepts
ready. We’ll launch the circus concept this year, and after
that we’ll launch a different concept every year.



ORTADOGU POTANSIYELI YUKSEK BiR PAZAR

Exhibition Notes

MIDDLE MARKET OFFER/NG GREAT POTENTIAL

Dinya c¢apinda hizmetleriyle
dikkat ¢eken Polin Satis Di-
rektori Kubilay Alpdogan’dan
Deal Fuari hakkinda gorusle-
rini aldik.

Alpdogan, fuar galismalarini
“ilk giin biraz yavas basladi
fakat ikinci glin bayag bir ha-
reketlendi agikgasi. Buglin de
sabah yavas baslasa da gene
bir tempo kazandi. Genel ola-
rak baktigimizda fuar iyi gecti
diyebiliriz. Ortadogu’da proje
gorismelerimiz vardi, fuara
davet etmistik, onlarla ciddi
iki Ui projemiz olacak” seklinde aktardi.

Ortadogu pazari hakkinda gorislerini sordugumuz Kubilay
Alpdogan; “Ortadogu kendi icinde ¢ok kirillimi olan bir yer.
Misir basl basina biyik bir pazar, Ortadogu kadar turizm
potansiyeli cok yiksek, turizm yatirimlari cok fazla yapilan
bir yer, cok iyi projeler gerceklestirdigimiz bir pazar. Birle-
sik Arap Emirlikleri ve diger korfez tlkelerinin de ¢ok glizel
potansiyelleri var, suan orda da hareketlenme goérullyor”
seklinde olumlu gbzlemlerini aktardi.

With Kubilay Alpdogan, Sales
Director of Polin which at-
tracts attention with its world-
wide services, we talked about
his impressions of the Deal Ex-
hibition.

About their presence at the
exhibition, Alpdogan  said
“The first day was kind of slow
but it got busier on the second
day. This morning it was kind
of slow but it’s again more
crowded. But overall, | can say
it’s been a successful event for
us. We had connections with
some companies from Middle
East and we had invited them to the exhibition and we’ll
be doing 2-3 important projects with them”.

We also asked Alpdogan about his views of the Middle
East market and Alpdogan said; “

Middle East market has many subsections. Egypt alone
is a huge market. It has high tourism potential and there
are many tourism investments being made there. And
we make great projects there. United Arab Emirates and
other gulf countries as well offer great potential. And the
market is very dynamic there now”.
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FUAR, ILERIYE DONUK VE OLUMLU GECTi

THE EVENT OFFERS GREAT POTENTIAL FOR THE FUTURE AND WAS VERY FRUITFUL FOR US

Similator araclari ile gercek yaris
deneyimi sunan Speedcity’nin Ge-
nel Midiri Ali Ozgiin ile Deal Fu-
ari’'ndaki stantlarinda sohbet ettik.

Fuariniz nasil gecti? Baslangicta
cok yavas goziliktl, ama diger fu-
arlarda tanisip burada daha siki
iletisim kurdugumuz gruplar oldu.
Onlar istanbul’da agirlayip, driin
sunacagimiz mdisterilerimiz oldu.
Bu bizim icin 2-3 tane merkez de-
mek, zaten 40-60 tane simdilator
anlamina geliyor.

Yeni misteri kazandiniz mi? El-

bette yeni musteri baglantimiz oldu, énemli firmalarin
Ustdlizey isimleri ile tanisttim, biliyorsunuz Tirkiye'de
de c¢ok faaller, diinyada da. Yenilikci inovasyon tara-
fi olan firmalar da Urlnlerimize bayildilar, ileriye do6-
nik ve ¢ok olumlu gorismeler oldu. Geldigimize deg-
di. Yerel temaslar da kurduk, son derece memnunum.

With Ali Ozgun, General Manager
of Speedcity that offers real racing
experience to their users with their
simulator products, we interviewed
at their stand at Deal Exhibition.

How was the exhibition for you?
At first it was very slow but we’ve
had groups of visitors that we had
met at other exhibitions and could
speak with in more detail during
this event. They became the cus-
tomers whom we will be hosting in
Istanbul to present our products.
Well, 2-3 facilities mean 40-60 sim-
ulators for us.

Did you make new customers? We
contacted new customers as well
and | met senior executives from leading companies.
And you know they’re very active both in Turkey and the
world. And companies that have innovative approach as
well loved our products and we made solid contacts of-
fering great business potential for the future. So | can say
it was definitely worth coming here. We contacted local
buyers as well so I'm very pleased with the event.”
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Fuar Notlari

Exhibition Notes

TURK MALI SASIRTIYOR VE TALEP GORUYOR

TURKISH PRODUCTS ALWAYS AMAZE CUSTOMERS AND RECEIVE GREAT DEMAND

=

Deal Fuari’na katilan Turk firmalarin-
dan Tekin Lunapark’in Genel Midura
Sileyman Yenen ile gorislip deger-
lendirmelerini aldik.

Fuar nasil gecti? Oldukca glizel geg-
ti, gecen yil gelememistim ama 5 yil-
dir hep geliyorum. Bu sene katilimci
daha fazla, ziyaretci sayisinda bir yo-
gunluk var.

Baglantilariniz oldu mu? Evet, cok
baglantilarimiz oldu, bir Grinl de
Abu Dhabi’ye verdik.

Sergilediginiz iirliine tepkiler nasildi? Cok ilgi vardi, biz
ilk defa boyle bir takimla katiliyoruz, daha 6nce hep ka-
taloglar ile katiliyorduk. Ama bunu burada birakip ¢an-
tamizla dénecegiz, bundan memnunuz.

Fiyatlarinizi nasil buldular? Fiyatlarimiz gayet uygun
bulundu. Hatta Turk Mal olduguna da sasiyor mds-
teriler. ilk dnce italyan mi diyor, Tirk oldugunu 6gre-
nince sasiriyorlar. Araplarin ¢cogu Tirkiye’den alisveris
yapmak istiyor. Ornegin bir yedek parganin bizden ¢ok
cabuk temin edilip, ulastirilmasi daha kolay ve uygun.
Onun icin Tirkiye'den alisveris yapmayi tercih ediyorlar.

Tekin Lunapark Gen. Mid.
Suleyman YENEN

With General Manager Sileuman
Yenen from Tekin Lunapark, one of
the Turkish companies at Deal Exhi-
bition, we talked about their impres-
sions of the event.

How was the exhibition? |t’s been
great. | couldn’t come last year but

efore that | was here for five years.
There are more participant compa-
nies this year and there are also more
visitors.

Could you contact potential cus-
tomers? Yes we’ve made many con-
nections and we sold one product to
Abu Dhabi.

What were the reactions to the product you show-

cased? We received great interest and it’s the first time

we join with such a team. Before this we always partic-

ipated with catalogs. But we’ll leave this here and go
ack with our briefcases.

What do customers think about )lour prices? They
found our prices to be quite reasonable. And they’re even
surprised that the products are made in Turkey. They first
think they’re made in Italy but then get surprised when
they learn they’re made in Turkey. Most Arabs prefer to
buy from Turkey. For example it is much easier to buy and
transport a spare part from us. That’s why they prefer to
buy from Turkey.

IMZALANAN SOZLESMELERDEN MUTLUYUZ
WE’'RE HAPY WITH THE AGREEMENTS SIGEND

Zamperla Group’un Ortadogu - 1
Genel Midiru Yasser Gone-
id’den, firmalarinin ¢alismalari
ve Deal Fuari hakkinda goris-
lerini aldik.

Gonen “Zamperla Group ltalya
merkezli bir eglence trenleri
Ureticisi olup 1960’lardan bu
yana sektoriin dinya capin-
daki isimlerinden birisi olarak
bilinmektedir. Buglin grup

ZAMPERLA

With Yasser Goneid, General
1 . Manager of Zamperla Group
3 Mlddel East, we talked about
his impressions of the Deal Ex-
hibition.

L=

“Zamperla Group is an [talian
designer and manufacturer of
amusement rides, and a world-
wide name in the industry
since 1960’s. The Group today

diinyada bu alandaki en blylik
firmalardan bir tanesi olarak
kabul edilmektedir ve ekstrem
hiz trenlerinden cocuk trenle-
rine kadar cok farkli tiirlerde eglence trenleri tasarlayip
Uretmektedir. Yuksek kaliteli, glizel gérinimli ve eglen-
celitren tasarimlarimiz ve de beraberinde glivenilir satis
ve satis sonrasi hizmetlerimiz bizi tim dinyadaki park-
larin ve eglence merkezlerinin bluylk kismina eglence
trenleri tedarik etme anlamindaki en gicli adaylardan
birisi haline getirmistir. Bunun bir kaniti da Tirkiye’'de
bulunan Mall of Istanbul’a yakin zamanda 6zel yapim
bir Twister Coaster ve bir Air Race 8.2 kurulumu yap-
mis olmamizdir. Firmamiz 1996 yilindan bu yana Dubai
Deal Fuarinin en énemli katilimcilarindan olup bu fuari
bolgede pazarimiza yonelik 6nemli bir platform olarak
gormekteyiz. 2014 yilindaki fuar sira digi bir basari ser-
giledi ve kurmus oldugumuz is baglantilarindan oldukga
memnunuz” dedi.
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The Amusement Rides Company

is considered one of the largest
in the world and produces a
wide range of rides that rang-
es from extreme coasters to kiddy rides. Our complete
package of high quality, beautiful and exciting rides com-
bined with reliable sales and after sales services made
us the strongest candidates for the supply of rides to the
majority of parks and entertainment centers around the
world, which is also evident in Turkey from our recent in-
stallation of a custom Twister Coaster and an Air Race
8.2 in Mall of Istanbul. We are one of the main exhibitors
in DEAL Show in Dubai since 1996 and we consider it an
important venue for our market in the region. In 2014,
the show was exceptionally successful and we are quite
happy with the contracts we signed”



REKREASYON ALANLARI ARTIK ATRAX KAPSAMINDA!

Exhibition Notes

RECREATION AREAS ARE NOW COVERED BY ATRAX!

Tiirkiye’nin Tek Eglence Endiistrisi Fuari ATRAXa,
“Rekreasyon Alanlari ve Spor Tesisleri Ekipmanlari” da Dahil Edildi.

Turkey’s Only Amusement Industry Event ATRAX now has a new category: “Recreation Areas and

Sports Facility Equipment”.
=~ o
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ATRAX — 3.Eglence, Park ve Akti-
vite Hizmetleri Endustrisi Fuari,
rekreasyon alanlari ve spor tesisi
malzemelerini de kapsamina ala-
rak, ziyaretci kitlesini memnun
edecek bir adim daha att.

Gelisen eglence endustrisi ile
bliyik bir yatirm potansiyeline
sahip Tirkiye'de; ozellikle AVM,
Belediye, Konut ve Otel projele-
rinde eglence ve dinlence alanlari
son derece 6nem tasiyor. Bu bi-
yuk capli yatirimlarda, insanlara daha gelismis eglence
trendleri ve rekreasyon alanlari sunabilmek i¢in diinya
capinda projelendirme, Grlin ve hizmetler Glkemizde uy-
gulanmaya baslandi.

Yatirimcilar, musterilerine daha iyi, daha gelismis ve
daha gekici eglence alanlari ve drinleri sunabilmek igin;
yurtici ve yurtdisindan gelen diinyanin 6nde gelen eglen-
ce sektori Ureticileri ile ATRAX Fuari’nda biraraya gelme-
yi bekliyor.

Eglence endistrisi ve hizmetleri sektérinde Ulkemizin
tek bulusma noktasi olan ATRAX - 3. Eglence, Aktivite ve
Park Endustrisi ve Hizmetleri Fuari, 4- 6 Aralik 2014 ta-
rihlerinde istanbul Fuar Merkezi’nde diizenlenecek.

ATRAX 2013, farkh 24 Glkeden, 61’i uluslararasi ve 122’si
yerli olmak Uzere 183 firmanin katilimci olarak yer aldigi
fuarda, 370 marka 6958 m? net alanda sergilendi. ATRAX
2013, 11.000 m? briit alanda gergeklesirken, 56 farkl l-
keden gelen 8158 profesyonel tarafindan ziyaret edildi.

ATRAX The 3rd Amusement, at-
tractions and parks industry and
services exhibition now covers the
category of recreation areas and
sports facility equipment and took
another major step to increase the
level of satisfaction of its visitors.

In Turkey, which offers great in-
vestment potential with its rapid-
ly growing amusement, industry,
- amusement and recreation areas
~ play an important role especial-

ly in shopping mall, municipality,
residential and hotel projects. In order to offer more ad-
vanced amusement and recreation alternatives to resi-
dents, companies undertaking such large-scale projects
now develop projects, products and services at interna-
tional standards in Turkey.

With the goal of offering better, more advanced and more
attractive amusement areas and products to their cus-
tomers, the investors are now waiting to meet up with the
leading manufacturers of the global amusement sector at
ATRAX Exhibition.

As Turkey’s only meeting point in the amusement indus-
try and services, ATRAX The 3rd Amusement, attractions
and parks industry will be held at Istanbul Fuar Merkezi
between 4-6 December 2014.

ATRAX 2013; At the event that hosted 183 participant
companies (61 international and 122 local) from 24 dif-
ferent countries, a total of 370 brands were showcased
on a total area of 6958 m?. Atrax 2013 was held on a
gross area of 11.000 m?, it was visited by 8158 profes-

sionals from 56 different countries.
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YENI HIZ TRENI: HIZLI GONZALES

NEW RIDES: SPEEDY GONZALES

Hizli Gonzales Araba Yarisi, bu yaz Six Flags Magic Moun-
tain’in (Al Bayrak Blyilu Dagi) yeniden canlandirilan
Bugs Bunny Diinyasi’na geliyor. Bu ufak tefek yaris dor-
diinct hiz treni olacak, yani herhangi bir Amerika temall
parkinda olandan daha fazla!

Cocuklar ve ebeveynleri, bu minyatir araba yarisi arag-
larina beraberce binecekler ve heyecan dolu bir yolculu-
ga cikacaklar. Bu biylk 6dulli yolda hizla ilerlerken, pek
cok disis ve heyecan yasayacaklar.

Hizli Gonzales Araba Yarisi daha kiiglik olabilir ancak ai-
lenizdeki gen¢ maceracilarin pek ¢ok ooo ve aaaa ses-
leri ¢gikarmasina neden olabilecek giicte. Onlarin ¢iglik
atarken ayni zamanda gliliismelerini saglayacak hafif bir
hizla ilerlerken bu siratli donts ve dususleri heyecan
veriyor.

Bu mini hiz treni, gelecekte heyecan pesinde kosacak
olanlar icin miikemmel bir egitim alani niteliginde. Bir
gln, Tatsu, Goliath ve Full Throttle kullaniyor olacaklar
ancak simdilik ufakliklar icin eglenceli ve arkadas canlisi
bir hiz treni konsepti karsinizda.
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Speedy Gonzales Hot Rod Racers are coming to Six Fla-
gs Magic Mountain’s revitalized Bugs Bunny World this
summer. This new pint-sized ride will be our fourth roller
coaster — more than any other U.S. theme park!

Kids and parents will hop aboard the miniature hot rod
race cars together and enjoy an action-packed ride.
You’ll experience plenty of drops and thrills as you sprint
around the grand prix track.

Speedy Gonzales Hot Rod Racers may be smaller but it
packs a big punch, delivering lots of oohs and aahs for
the young adventurists in your family. Experience swift
turns and drops, racing at moderate speeds that’ll make
them scream and giggle at the same time.

This mini-coaster is the perfect training ground for future
thrill seekers. One day they’ll ride Tatsu, Goliath and Full
Throttle but in the meantime, here’s a fun and friend-
ly smaller-scale roller coaster for the little ones in your
crew.
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ANGRY BIRpS
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FLIES IN 24 MAY WITH
4D EXPERIENCE + DODGEMS
TICKETS FROM £24.99

ANGRYBIRDS MACERASINA YENI YUVA
A NEW NEST FOR ANGRYBIRD ADVENTURE

Angry Birds temali bu harika ve yeni alan, ailelere ve bu
tlyla gliruhun ve domuz karakterlerinin tim hayranla-
rina diinyadaki ilk deneyimin umudunu verecek sekilde
THORNE PARK Resot’ta yuva kurmaya hazirlaniyor.

Angry Birds diinyasini hayata gecirecek olan THORNE
PARK Resort, diinyanin ilk ANGRY BIRDS 4D Deneyiminin
galasini yapacak. Bu kizgin kuslarin, algak Kral Domuz’un
elinden degerli yumurtalarini alma girisiminde bulunur-
ken, siz arkaniza yaslanin ve sallanan koltuklar sizi bu
ylksek hizli maceranin igine firlatmasinin tadini ¢ikarin.
Zamanlanmis ani riizgarlarin, fis-
kiyelerin, bacaklarinizi gidiklayan
mekanizmalarin, parlayip sénen
isiklarin, hava kabarciklarinin ve
duman patlamalarinin  bastan
sona kalp atisinizi artiracagi ke-
sin!

THORPE PARK Resort, 30’dan faz-
la heyecan verici eglence yolculu-
gu, eglence gosterisi ve zevkine
varilacak canl olayin bulundugu
THORNE PARK Resort, heyecan
ve dehset arayisinda olan ailele-
rin ve arkadaslarin “mutlaka gi-
dilmesi gereken yerler” listesinde
olan bir yer — Londra’nin sadece
18 kilometre 6tesinde.

MERLIN ENTERTAINMENTS plc,
bolge-bazl, aile eglencelerinin
onde gelen isimlerinden biri. Av-
rupa’nin 1 Numarali ve diinyanin
ikinci en blylk ziyaretgi ceken
eglence merkezi yoneticisi olan
Merlin, su anda 4 kita ve 22 (l-
kede, 100 eglence merkezini, 10
otel/3 tatil kdylinl yonetiyor.

The amazing new Angry Birds themed land is preparing
to nest at THORPE PARK Resort, promising a world first
experience for families and fans of all ages of the feathe-
red flocks and piggy characters.

Bringing the Angry Birds world alive, THORPE PARK Re-
sort will premiere the world’s first ANGRY BIRDS 4D Ex-
perience. Sit back and enjoy high tech movie theatre
surrounding and be part of the action as rumbling cha-
irs catapult you through a fast-paced adventure as the
Angry Birds attempt to get their
precious eggs back from the das-
tardly King Pig. Timed air gusts,
water jets, leg ticklers, flashing
lights, bubbles and smoke blasts
will be sure to get pulses racing
from start to finish!

THORPE PARK Resort; With over
30 thrilling rides, attractions and
live events to enjoy, THORPE PARK
Resort is the ‘must do’ destination
for thrill and chill seeking families
and friends — located just 10 miles
from Greater London.

MERLIN ENTERTAINMENTS plc is
the leading name in location-ba-
sed, family entertainment. Euro-
pe’s Number 1 and the world’s
second-largest visitor attraction
operator, Merlin now operates
100 attractions, 10 hotels/3 ho-
liday villages in 22 countries and
across 4 continents.
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Diinyadan

MARVEL’DEN IRON MAN MUJDESI
IRON MAN SUPRISE FROM MARVEL

Hong Kong Disneyland, ziyaret-
cilerini Hong Kong’da Tony Stark
ile birlikte uzayli istilacilara kar-
si savasacaklari hayatlarinin en
destansi macerasina gotirecek,
yeni bir Demir Adam temal
bolgenin agilacagini duyurdu.

“Marvel, Disney diinyasinin bir

parcas! oldugundan beri, hayal

muhendislerimiz ziyaretgileri-

mizin en sevdikleri Marvel ka-

rakterleri ve hikayeleri ile cesitli

deneyimler yasamasinin yeni

yollarini hayal ediyorlar,” dedi

Walt Disney Park ve Resortlari yonetim kurulu baska-
ni Tom Staggs. “Demir Adam’in yer aldig bu ilk Marvel
eglence merkezini Hong Kong Disneyland’a getirmekten
dolayi ¢cok heyecanhyiz.”

2016 yilinin sonlarina dogru agilmasi planlanan bu dene-
yimde, Marvel alis veris boliminin yani sira ziyaretgile-
rin Demir Adam ile tanisip, fotograf cektirebilecekleri bir
b6lim de bulunacak.

“Oyuncak Hikayesi Bolgesi, Boz Ayi Kanyonu ve Sihir Nok-
tasi ile beraber bu yeni temali alan da Hong Kong Dis-
neyland’in devaml bilylimesine olan adanmishgimizin
ve glivenimizin altini gizecek,” diyor Stagg.
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Hong Kong Disneyland an-
nounced a new themed area
based on Iron Man, which will
take guests on an epic adven-
ture of a lifetime as they join
Tony Stark in a battle against
alien invaders across the city
of Hong Kong.

“Since Marvel became part of

the Disney family, our Imagi-

neers have been dreaming up

new ways for our guests to

experience their favorite Mar-

vel characters and stories,”
said Tom Staggs, chairman of Walt Disney Parks and Re-
sorts. “We’re thrilled to bring this first Marvel attraction
featuring Iron Man to Hong Kong Disneyland.”

Set to open in late 2016, the experience will also inclu-
de an area where guests can meet and take photos with
Iron Man, as well as a Marvel merchandise location.

“Combined with Toy Story Land, Grizzly Gulch and Mystic
Point, this new themed area underscores commitment to
and confidence in the continued growth of Hong Kong
Disneyland,” Staggs said.
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FERRARI TEMALI PARK ISPANYA’DA PORTAVENTURA RESORT’TA ACILIYOR
FERRARI THEME PARK TO OPEN AT PORTAVENTURA RESORT IN SPAIN

Ferrari, Avrupada’ki ilk temal parkini agmak ve sahla-
nan at Barselona yakinlarindaki PortAventura Resort’a
getirmekle ilgili planlarini duyurdu.

2016 yilinda agilacak olan 75,000 m?lik Ferrari Bolgesi,
alani dahilinde, Avrupa’nin en hizli ve en yiksek ivme
kazanan F1 6n kanadi gériiniminde olacak ve ayni za-
manda Ferrari’nin ilk bes yildizli oteli olacak 250 odalik
otelinin de bulunacaginin s6zlini veriyor. Toplam 100
milyon € (83 milyon £) yatirimi icerecek olan proje, Fer-
rari ruhsati altinda olmak kaydiyla Investindustrial ve
KKR isimli 6zel sermaye sirketleri tarafindan insa edile-
cek.

Ferrari marka bolimiinin CEO’su olan Andrea Perro-
ne, 2010 yilinda Birlesik Arap Emirlikleri’'ndeki Ferrari
World’ln acilisinin ardindan liks spor araba Ureticisinin,
diinyanin her yerinde yeni parklar insa edilmesi icin pek
cok talep aldiklarini séylemisti.

Perrone, Ferrari’nin ruhunu pek ¢ok hayranimiz ve ta-
kipcimizin oldugu Ispanya’ya getirme firsati yakalamak-
tan memnun olduklarini belirtti.

Ferrari has announced plans to open its first theme park
in Europe, bringing the prancing horse to the PortAven-
tura resort near Barcelona.

Due to open in 2016, the 75,000 metre square Ferrari
Land promises to include Europe’s fastest and highest
vertical accelerator and a 250-room hotel in the shape
of an F1 front wing, billed as Ferrari’s first five-star hotel.
The project, involving an overall investment of €100m
(£83m), will be built by private equity firms Investindust-
rial and KKR, under licence from Ferrari.

Andrea Perrone, CEO of Ferrari’s branding division, said
that after the opening of Ferrari World in the United Arab
Emirates in 2010 the luxury sports car manufacturer had
received many requests to build new parks around the
world.

Perrone said the company welcomed “the opportunity to
bring the spirit of Ferrari to Spain, where we have many
fans and followers”.
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Diinyadan

Endonezyali luna-
park Ancol gectigi-
miz ay, (¢ boyutlu
kanal su yolculu-
gunu da iceren, ilgi
odag olacak Buz
Devri temal boli-
mandn lansmanini

yapt.

Cok ilgi goren
animasyon film
serisinden ilham
alan Buz Devri
Kutup Macerasi,
20th Century Fox Tiiketici Uriinleri ve Los Angeles Pure
Imagination Stldyolari iP2 Entertainment ile birlikte
eglence hizmetleri slrlis imalatgilari Hopkins ve Zierer
ortakhgiyla hayata gecti.

Bu deneyimin kalbinde yer alan i¢ mekan kanal su yol-
culugu deneyimi, Ancol’e misafir olanlari, Sid’in “donma
garantili” kutup yolcu-
luguna davet ediyor.

Bu yolculuk animatro-
nik karakterler, buzul-
lar, sicak su fiskiyeleri,
selaleler ve dikkat ¢cek-
mek icin 6zel olarak
yaratilmis Buz Devri
multimedya icerikleri
ile beraber diger sah-
nelerle dolu.

“Ancol’daki yeni Buz
Devri eglence merke-
zi, diinyanin bu bol-
gesi icin bir ilk ve bu
acthm bizim hayran-
larin Buz Devri ve ka-
rakterleri ile ilgili yeni
ve inovatif deneyimler
yasamas! konusunda-
ki genel taahhiidimiziin sadece bir pargasi,” diye be-
lirtiyor 20th Century Fox Tiiketici Uriinleri’ndeki kiiresel
bolge tabanli eglence boliminiin Baskan Yardimcisi
Greg Lombardo ve ekliyor; “Bu proje, Buz Devri’nin tim
diinyada ve 6zellikle de Gliney Dogu Asya’nin ¢ok 6nem-
li bir bolgesinde tadini ¢ikardigl inanilmaz popdilerligin
bir baska kaniti.”

Ancol, Endonezya’nin baskenti Jakarta’da bulunuyor ve
bu yeni eglence merkezi dis kaynakh fikir hakki ile yapi-
lan ilk ortakliklari. 20th Century Fox tliketici Grtnleri su
anda musterileriigin aralarinda, 2016 yilinda Malezya’da
acilacak olan Resorts World Genting de dahil olan yeni
Buz Devri temali projeler tizerinde ¢alisiyor.
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BUZ DEVRIi ENDONEZYA’DA
ICE AGE COMES TO INDONESIA

The Indonesian
amusement  park
Ancol launched a
new Ice Age the-
med attraction last
month,  featuring
an immersive flume
ride.

Inspired by the hit
animated films, Ice
Age Arctic Adven-
ture was realised
in partnership with
20th Century Fox
Consumer Products and iP2 Entertainment by Pure Ima-
gination Studios of Los Angeles and ride manufacturers
Hopkins and Zierer.

The indoor flume ride at the heart of the experience invi-
tes Ancol guest to make a voyage with Sid’s Arctic Tours,
where they are “gua-
ranteed to get chills.”

The journey is filled
with animatronic cha-
racters, glaciers, gey-
sers, waterfalls and
other scenery, plus ad-
ditional Ice Age multi-
media content created
especially for the att-
raction.

“The new Ice Age att-
raction at Ancol is a
first for this region of
the world and this ex-
pansion is part of our
overall  commitment
to allow fans to ex-
perience Ice Age and
its characters in new and innovative ways,” notes Greg
Lombardo, vice-president of global location-based enter-
tainment at 20th Century Fox Consumer Products. “This
project is further proof of the incredible popularity that
Ice Age enjoys around the globe and specifically in the
very important territory of South East Asia.”

Ancol is located in Indonesian capital of Jakarta and the
new attraction is its first partnership with an external in-
tellectual property. 20th Century Fox Consumer products
in currently working on new Ice Age theme park projects
for clients including Resorts World Genting, Malaysia,
which opens a Fox-branded park in 2016.



JORAVISION, HEIFE’ TEMALI PARKINI TASARLIYOR

Around the World

JORAVISION DESIGNING THEIR HEIFE" THEMIED PARK

Wanda Grubu, gelistirmekte oldugu pek ¢cok Wanda Kiil-
turel Turizm Sehir projelerinden biri olan Wanda Sehir
Hefei’yi 2016 yilinda agmayi planliyor. Gegen yildan bu
yana Jora Vision, Cin’in Anhui bélgesindeki bir sehir olan
Hefei’de yer alacak ilk Wanda temali parkinin tasarimi
Uzerinde g¢ahsiyor.

Neredeyse 38 hek-
tar blyuklagindeki
temali park, bolge
kiltird ve gelenek-
lerine dayaniyor.
Alt1 6zel bolime ay-
rilmis ve bu bolim-
lerde 30'dan fazla
eglence merkezi
olmasi planlaniyor.
Jora Vision, bu bo-
[imlerden her biri
icin, Anhui Bolge-
si’nin mirasini eksizsiz bir eglence deneyimine donusti-
recek sekilde masallarin, sanatin, tarihin ve efsanelerin
bir araya geldigi 6zel bir hikaye yaratiyor. Kardes kuru-
luslari olan Jora Entertainment ise parkin ses ve Ozel
efektlerinin tasarlanmasina yardimci oluyor.

In 2016 the Wanda Group is planning on opening Wan-
da City Hefei, one of the many Wanda Cultural Tourism
City projects it is developing. Since last year Jora Visi-
on has actively been working on the design of the first
Wanda theme park in Hefei, a city located in the Chinese
province of Anhui.

The theme park of
almost 38 hectares,
is based on local cul-
ture and traditions.
It is divided into six
 specific areas and
is planned to have
over 30 attactions.
For each of the-
se areas, Jora Visi-
on came  up with
a specific storyline
where fairytales, art, history and legends meet, transla-
ting the Anhui  Province’s heritage into a full leisure
experience. Sister company Jora Entertainment is invol-
ved in the design of the audio and special effects for
the park.

ubpoAung

BAMSE WORLD’UN TASARIMI JORAVISION’DAN

Kolmarden Hayvanat
Bahcesi (isveg) kisa siire
dnce, tamamen isve¢’in
popliler karakteri Bamses
Varld’a adanmis bir alan
olan Bamses’i 2015 yilinda
acacagini duyurdu. Temel
plan Jora Vision tarafindan
gelistirildi ve artik Bamses
Varld’daki her bir etmeni
Ozel olarak ve ftitizlikle ta-
sarlamakla mesguller, dort
eglence yolculugu ve goz
alici seylerin yani sira ayni
zamanda Bamse gosterisi-
nin sahneye konulacagi bir
amfi tiyatro, bir restoran,
magazalar ve bir su oyun alani da bulunacak.

Jora Vision, tasarim, proje yonetimi ve lretim konusun-
da genis kapsamli hizmetler sunan eglence sektoriiniin
onde gelen sirketlerinden birisidir. Yaratici ¢alisanlari,
diinyanin her yaninda nefes kesici deneyimler, ortamlar
ve eglence merkezleri tasarliyor ve insa ediyorlar. Firma,
ziyaretgilerinin benzersiz temali deneyimler yasamasini
saglamak icin temal parklar, dinlenme alanlari ya da 6r-
negin hayvanat bahceleri yaratilmasina yardimci oluyor.

BAMSE WORLD’S DESIGN CO

MES FROM JORAVISION

Kolmdrden Zoo (Sweden) re-
cently announced it will be
opening Bamses Vdrld in 2015,
an entire new area dedicated

to the popular Swedish cha-
racter Bamse. Jora Vision de-
veloped the master plan and
is now meticulously designing
each specific element in Bam-
ses Virld: beside the four rides
and eye catchers, there will
also be an amphitheater fe-
aturing a Bamse show, a res-
taurant, shops and a water

playground.

Jora Vision is a leading company in the Leisure industry
with a wide range of services in Design, Project Mana-
gement and Production. Our creative employees designs
and builds breathtaking experiences, environments and
attractions all over the world. Jora Vision helps theme
parks, recreation areas or for example zoos to create
a unique themed experience for their visitors.
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Dinyanin en blyik eglence
merkezlerinden Legoland® Dis-
covery Center, 2015 baharinda
3.100 m¥lik bir alanda Forum
istanbul’da agilacak. Cocuklar
icin kapali alanda interaktif ve
egitici bir deneyimi sunan LE-
GOLAND'In yapim ve isletmesini
Merlin Entertaintments Ustleni-
yor. Turkiye igin bir ilk olan dev
oyun parki Legoland icin Multi
Turkiye ile anlasmaya varildi.

Merlin Entertainment’in Panayir Cekim Merkezleri is-
letme Grubu Genel Midiri Glenn Earlam; “Yaptigimiz
degerlendirmeler, istanbul’'un yeni bir ¢cekim merkezi
insa etmek igin aradigimiz heyecan verici, canl ve dina-
mik bir sehir oldugunu bize gosterdi. Biz de Legoland ile
kiiclik cocugu olan ailelere sundugumuz benzersiz kon-
septle bu c¢ekime katkida bulunacagiz. Avrupa’nin bu
bolgesinde ilk Legoland’i agcacak olmanin da heyecanini
yaslyoruz.”

Forum istanbul Genel M{idiirii Joao Xavier; “Ozellikle
istanbul’daki cocuklu aileler icin vazgecilmez ugrak
noktasi olma planlarimizi tamamlayan ¢ok 6nemli bir
adim attik. Konusunda diinya ¢apinda deneyim ve biri-
kime sahip Merlin Entertaintments ortakligiyla athgimiz
bu yeni adimin, pazardaki konumumuzu gu¢lendirecegi-
ne inaniyoruz” dedi.

s Forum

[(tanbul®

LEGOLAND, 2015’TE TURKIYE’DE!
LEGOLAND COMING TO TURKEY IN 2015/

Legoland® Discovery Center,
one of the biggest entertain-
ment centers in the world, will
be opened at Forum Istanbul on
a total area of 3.100 m2 in the
spring of 2015. Offering an in-
teractive and educatory indoor
entertainment experience for
kids, the huge gaming park LE-
GOLAND will be constructed and
operated by Merlin Entertain-
ments. In Turkey, the company
signed a partnership agreement
with Multi Turkiye for Legoland,
which offers an interactive and educatory indoor experi-
ence for kids.

Managing Director of Merlin Entertainment’s Midway
Attractions Glenn Earlam said, “Based on our research,
we found out that Istanbul is a vibrant and dynamic city
that we’ve been looking for to build a new center of at-
traction. And with Legoland, and the unique concept we
will be offering to families with kids, we will be support-
ing that attraction. We're also so excited to be opening
the first Legoland in this part of Europe”.

Forum istanbul General Manager Joao Xavier said;
“We’ve taken a major step toward our goal of becom-
ing an indispensible center of attraction especially for
families with kids in Istanbul. We believe that this new
step we’ve taken with Merlin Entertainments which has
worldwide experience and expertise in its field, will rein-
force our position in this market”.



MINOPOLIS TURKIYE’DE!
MINOPOLIS COMING TO TURKEY!

Prof. Dr. Max H. Friedrich ve Avusturya Viyana Universi-
tesi akademisyenleri tarafindan iki yil stiren yogun aras-
tirma sonucu gelistirilen Minopolis, artik Turkiye’de. Co-
cuk gelisimine uygun aktiviteler ile donatilan Minopolis

Cocuk Sehri, Arel Universitesi’nin
katkilariyla Glkemiz kiltiirine uyar-
lanarak, ilk merkezini Marmara Fo-
rum AVM’de acti.

Tam detaylariyla glvenli bir tasari-
ma sahip proje, engelli ¢ocuklarin
da rahatca kullanimina uygun. Mini
sehirde, 32 farkh konseptte istas-
yon, pek cok egitsel ve eglenceli
aktivite, parti konseptleri, renkli
sovlar, okul gruplarina yonelik 6zel
calismalar yer aliyor. Minopolis’te
4-14 yas grubu cocuklar, kendile-
rine uygun boyutlarda tasarlanmis
isyerlerinde, hastane, itfaiye, TV
stiidyosu, banka, fabrika vb.- rol oy-
nama yoluyla 100 kadar is kolunu
tecriibe ediyor. Cocuklar boylece
gercek dinyaylr daha dogru algili-
yor; yonetimi, liderligi, ekip ruhunu
ve toplu olarak hareket etmeyi tec-
riibe ediyorlar.

Are|l Egitim Kurulu Yénetim Kuru-
lu Uyesi ve Minopolis’in Kurucusu
Ozgiir Goziikara, “Glniimuzde ebe-
veynler ve 6gretmenler ¢ocuklar
motive etmek icin yeni yollar ariyor ve bu arayisi kar-
silayan Minopolis Istanbul, sundugu her aktivite ile ¢o-
cuklari eglendirmeyi, egitmeyi, gliclendirmeyi ve onlara
ilham vermeyi amaclyor”diyor.

New Projects

Developed as a result of two years of intensive research by
Prof. Dr. Max H. Friedrich and academicians from Austria
Vienna University, Minopolis is now in Turkey. Equipped
with activities that support kids’ development,

Minopolis Children’s City opened
its first branch at Marmara Forum
Shopping Mall by adapting its fea-
tures to our local culture with sup-
port from Arel University.

Designed to be fully safe with all its
details, Minopolis is built with fea-
tures that offer accessibility as well.
The Mini city features 32 stations
with different concepts, numerous
educatory and fun activities, party
concepts, vibrant shows and special
events for student groups. At Mi-
nopolis, kids aged 4-14 are able to
experience different occupations at
& miniature work places such as hos-

pitals, fire station, TV studio, bank,
factory etc. this way, the kids learn
about the real world and experience
management, leadership, team spir-
it and collective action. Arel Egitim
Kurulu Board Member and founder
of Minopolis Ozgiir Géziikara said,
“Today, the parents and teachers
are looking for new ways to motivate children and as a
project that fills that gap, Minopolis Istanbul’s goal is to
entertain and educate the kids while at the same time
giving them inspiration”.
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BODRUM’A KIDS
PARADISE
KIDS PARADISE FOR BODRUM

Palmali Grup’un 2013 yazinda Tirkiye'nin ilk mega yat
projesi olarak actigl Palmarina Bodrum, 2014 sezonuna
“Kids Paradise” ile merhaba dedi.

Cocuk eglence alanini gelistirerek genisleten tesis,
102 magazayl barindiran avm’si,
restaurantlari, gece kullpleri ile
bolgenin  sosyo-kiltiirel nabzini
tutmaya devam edecek. Kids
paradise adi verilen eglence
merkezinde 5-12 yas grubuna ozel
eglenceler sunuluyor. Merkezde;
aquapark, hayvanat bahcesi,
7D sinema, o6zel yapim bir ath
karinca ve gesitli eglence Uniteleri
bulunuyor. Yerli yabanci tim cocuk
ziyaretcilerin  her tarli ihtiyac
dustinilerek tasarlanan Kids
Paradise’da; cocuk restorani, pop
corn, pamuk seker, macun standlari,
hediyelik esya diikkani da yer aliyor.
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Palmarina Bodrum, the first mega yacht project of Palmali
Group, which was opened in the summer of 2013, now
welcomes summer of 2014 with “Kids Paradise”.

The facility recently expanded its kids’ amusement
area and with its shopping mall featuring 102 stores,
restaurants and nightclubs, it will be the eyes and ears
of the social and cultural life in the area. The amusement
center called Kids’ Paradise offers amusement services
aimed at kids aged 5 to 12. The facility features an
aqua park, a zoo, 7D cinema, a special design carrousel
and numerous amusement units. Designed with the
amusement needs of children from Turkey and abroad,
Kids’ Paradise also features a kids’ restaurant; popcorn,
cotton candy stands and souvenir shops.
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TURKIYE’NIN EN BUYUK TEMALI KAPALI EGLENCE PARKI ACILDI
TURKEY’S BIGGEST INDOOR THEME PARK JUST OPENED ITS DOORS

Torunlar GYO’nun 1.3 milyar TLlik yatirimla hayata gegir-
digi Mall of istanbul, 350 magaza ve farkl fonksiyonlari
tek bir ¢cat1 altinda ziyaretgilerine sunmaya basladi. Pro-
je, Turkiye’nin ilk kapali temali eglence parki Moipark’in
yanisira farklh konsept boélimleri barindiriyor.

Torunlar’a ait 6zel Cinetech markasi ile hizmet verecek
Tarkiye’nin en blyik sinema kompleksinin icinde 6zel
gala ve etkinliklere ayrilmis Moi Sahne de yer aliyor.
Seckin sanat eserlerini ziyaretgileriyle bulusturacak MOI
Sanat adl 6zel galeri bolimi ise, Eylil déneminde agl-
lacak. Projenin gurme centeri “Gusto MOI” Karadeniz,
Anadolu, Antep Ege, Avrupa ve Uzakdogu mutfaginin
lezzetlerini sunacak. Sanaty, tarihi, eglence ve teknoloji
harmanlayan “Ottomanya, Osmanli Interaktif Mzesi”
de projenin diger o6zelliklerinden birisi. Cesitli egitici
atolyelerin yer aldig1 bolimde, tarihe modern interaktif
bir yaklasimla ziyaretciler kendi tasarimlarini yaratacak.

Torunlar GYO Yonetim Kurulu
Baskani Aziz Torun proje igin;
“Bu proje, perakende sekto-
riindeki 15 yillk tecribemizi,
bilgi birikimimizi yansithgi-
miz bir proje oldu. Fonksiyon
zenginligi, ulasim kolayhgi,
blyukliga, sundugu icerik
ve yasam vaadiyle Mall of
istanbul istanbul’un alisveris
merkezi olacak” seklinde go-
rislerini aktardi.
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Mall of Istanbul which was brought to life by Torunlar
GYO with an investment worth of 1.3 billion TL, is now
open with its 350 shops and different functions under
one roof. The project features, in addition to Moipark,
Turkey’s first indoor theme park, different sections de-
signed with different concepts.

Turkey’s biggest movie complex which will serve under
the Cinetech brand of Torunlar will also feature Moi
Sahne which is specially designed for gala events and
other special organizations. And the special gallery sec-
tion called MOI Sanat, which will be bringing distinc-
tive artwork to its visitors, will be opened in September.
“Gusto MOI”, the gourmet center of the project will be
bringing the flavors of the cuisines of the Black Sea, Ana-
tolia, Antep, Aegean, Europe and Far East. “Ottomanya,
Ottoman Interactive Museum” which blends art, history,
entertainment and technology is another feature of the
museum. In this section featuring numerous educatory
workshops, the visitors will be able to create their own
designs with a modern and
interactive approach to his-
tory.

About the project, Torunlar
GYO Chairman of the Board
Aziz Torun said; “This has
been a project whereby we
reflect our 15 years of expe-
rience and knowledge accu-
mulation in the retail sector.
With its functional diversity,
ease of accessibility, its size
and the content and services
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Projenin en renkli en eglen-
celi bolimu Moipark ise;
Avrupa’nin en buyik temal
kapali eglence merkezi un-
vanina sahip! Dinyaca Unli
Kanadali Forrec sirketi tara-
findan tasarlanan 12 bin m?
alan, 36 Milyon Dolarlik bir
yatirima mal olmus.

Moi Park’in temasi, istan-
bul’a disen bir meteor’un
yarattigi cokintliide, mete-
orla birlikte diinyaya disen
Tas Kafalar Ailesi’nin ¢ocuklari eglendirmek icin kurdu-
gu bir eglence diinyasi olmasi. Panayir havasini yasatan
atis ve hediyelik kosesi ile geleneksel ruhu yasatan par-
kin icerisinde miniklere ve yetiskinlere 6zel toplam 22
adrenalin ylikselten dev salincak ve 38 farkli elektrikli
mekanik oyuncak bulunuyor. Merkezin igerisindeki tim
salincaklar ve oyuncaklar parkin kurgusuna uygun tasar-
lanmis ve magaralar arasina 6zenle yerlestirilmis. Kapal
alan eglence merkezileri arasinda en uzun parkura sahip
olan Spinning Roller Coaster, kendi etrafinda da donerek
heyecanli dakikalar yasatiyor.

Zemini hareket duyarli mini sahnesinde, ziyaretgilere
ayak adimlari ile degisen renklerle ve figiirlerle dans
etme keyfi sunuyor. Ayrica canhl performans ekibinin,
hem parkin minik misafirlerine hem tim avm ziyaret-
cilerine 6zel surpriz etkinlikleriyle eglenceye daha da
hareket kazandirmasi planlaniyor. Diinyada ilk kez hem
yaya hem arag parkurlu sistemle, 1000 m?lik bir alanda
hizmet veren korku Unitesi, tiyatro ekibinin canli perfor-
manslari ile “Dehset Oteli” korkmaktan bile keyif aldiri-
yor.

it offers, Mall of istanbul
will be the shopping mall of
[stanbul.

On the other hand, Moipark,
the most fun aspect of the
project is known as Europe’s
biggest indoor theme park
of Europe! The 12 thousand
m? facility that was designed
by world renowned Canada
based Forrec Company, re-
quired an investment of 36
million USD.

The main theme of Moi Park
is an amusement world founded by the Stone Heads
Family, which arrived on earth on a meteor that fell on
Istanbul and created a big ditch. The park also has a tra-
ditional fair vibe with its shooting area and its souvenir
corner and features 22 different giant swings for kids and
adults that will pump adrenaline into visitors as well as 38
electricity powered mechanical toys. All swings and toys
inside the amusement center are designed in accordance
with the overall theme of the park and are placed care-
fully in between the caves. The Spinning Roller Coaster,
which has the longest track among all other amusement
centers, thrills its riders by rotating around itself.

With its small stage with a floor, which is sensitive to
movements, it allows its guests to dance along with col-
ors and figures that change with the steps of the danc-
ers. In addition, the live performance team is expected
to boost up adrenaline and fun at the center with their
surprise events they will organize for both kids and adults
visiting the shopping mall. Also the “Horror Hotel” serv-
ing on a total area of 1000 m? and is accessible both by
car and on foot and is a first in this regard in the world,
will allow its visitors enjoy even fear thanks to the live
performances of its dedicated performance team.
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PATENTLI URETIME %50 VERGI INDIRIMI

50% TAX CUT FOR PATENTED MANUFACTURING

19 Subat 2014 tarihli 6518
Sayili Kanun’daki (Torba Kanun)
yapilan yeni diizenlemeye gore;
patentli Gretim yapan sirketlerin
yararlanacagl vylzde 50 vergi
indiriminden,  Ar-Ge  ¢alismasi
yapmayan ama patent kiralayan
firmalar da yararlanabilecek.

Kiralik patentli Grini bularak vergi
avantajindan faydalanmak isteyen
sirketlerin, kanun uygulamasinin
baslayacagi tarih olan 1 Ocak 2015’e kadar hazirliklarini
tamamlamasi gerekiyor.

6518 Sayih Kanun’da vyapilan degisiklikle, patentle
korunan buluslarin ticarilestiriimesi ve Uretimi igin
onemli vergi tesvikleri getiren diizenlemenin 19 Subat
2014 tarihinde yarirluge girmesiyle Turkiye'deki Ar-Ge
ve yenilik faaliyetlerinin (ilke ekonomisine katki yapmasi
yolunda biyilk bir adim atildi. Yeni kanuna gore; patent
hakkinin kiralanmasi (lisanslanmasi), devri veya satisi
sonucunda elde edilen kazanglar ile patentli bulusun
Uretime konu olacak sekilde pazarlanmasi sonucunda
elde edilen kazanglarin yizde 50’si i¢in kurumlar vergisi
ve gelir vergisi alinmayacak.

As per the amendment made
to the Law numbered 6518 and
dated 19 February 2014, 50%
tax cut applicable to companies
manufacturing patented products
will be applicable to companies do
not have R&D operations but lease
patents.

Companies willing to find patented
products and benefit from the tax
cut should complete all relevant
work by 1 January 2015 when the
law will take effect.

The amendments made to Law numbered 6518 brought
about a great deal of tax incentives for commercialization
and manufacturing of patent-protected inventions.
The new law took effect on 19 February 2014 and is
considered to be major leap in terms of allowing R&D
operations and innovation projects to add value to
national economy. According to the new law, 50% of
the income from leasing (licensing), transfer or sale of
patent rights and the income from the marketing of the
patented product in a manner to result in manufacturing
activities, will be exempt from corporate income tax and
income tax.

MINIK RESSAMLARA SURPRIZ DISNEYLAND SEYAHATI
A SURPR/SE DISNEYLAND TRIP FOR LITTLE ARTISTS

Yurt genelindeki
20 Kipa AVM'de
dizenlenen “Ailemle
En  Mutlu Ginim”
temali geleneksel
resim yarismasina
basvuran 5630
adaydan dereceye
girenler,  Disneyland
Paris Seyahatine
hak kazandi.

Dereceye giren diger
yarismacilar ise, mini
tabletler ve hediye cekleri kazandi.

Odiil téreninde konusan Kipa AVM Direktorii Gokge
Orhan; “Resim yarismamiz gibi sanatsal etkinlikleri
degisik olgeklerde ve cesitlerde sirekli olarak sunuyor,
bu gibi etkinlikleri glindelik yasamin bir parcasi haline
getiriyoruz. Boylece musterilerimizin gunlik veya
haftalik zorunlu ahlisverislerini yaparken, sanata, kiltiire
ve eglenceye ulasabilmelerini saglyoruz” dedi.
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Ofthe5630contestants
that applied to the
traditional  painting
contest organized
at 20 Kipa Shopping
Malls all over Turkey
with the theme of “My
Happiest Day With My
Family”, those who
were placed won a trip
to Disneyland Paris.
The other contestants
that were placed won
mini tablets and gift certificates.

Kipa AVM Director Gokce Orhan who delivered a speech
at the award ceremony said “We organize art activities
such as this painting contest on a regular basis and try
to make them an integral part of daily life. This way we
allow our guests to access art activities while at the same
time shopping at the mall.”



ANKARA’YA DEV YATIRIM
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A GIANT INVESTMENT FOR ANKARA

SBS Aligveris is ve Yasam Merkezi A.S. tarafindan
Ankara’da hayata gecirilen Podium Alisveris Merkezi,
2015 yilinin 3’Gncl geyreginde ziyaretgileriyle bulusacak.
Yeni Mahalle’de toplam 172 bin m? alanda, 140 Milyon
Euro’lukyatirmile agilacak Podium Alisveris Merkezi’'nde,
yeni konseptleri ile yer alacak magazalarin yanisira
sinema, spor, eglence alani, restoranlar, siipermarket,
otel gibi pek ¢cok bolim bulunacak.

Mimari projesi RTKL - Architects Designers Planners
Engineers Consultants ve ABYDESIGN tarafindan yapilan
proje, Ankara’nin kuzey batisinda Anadolu Bulvari ile
Bagdat Caddesi kavsaginda yer aliyor. Kiralanabilir 61 bin
500 m? alani bulunan projenin, 2 600 m? oyun alanlarina
ayrilmis.

Gl

Brought to life by SBS Alisveris ls ve Yasam Merkezi A.S. in
Ankara, Podium Shopping Mall will be opening its doors
to its visitors during the 3rd quarter of 2015. Podium
Shopping Mall which will be built on a 172 thousand
m?2 land in Yeni Mahalle area with a total investment of
140 million euros, will feature, in addition to stores with
new concepts; a cinema, a gym, an entertainment area,
restaurants, a supermarket and a hotel.

The project was designed by RTKL - Architects Designers
Planners Engineers Consultants and ABYDESIGN and
will be located at the intersection of Anadolu Boulevard
and Bagdat Street in northwest Ankara. The project will
feature 61.500 m? leasable area and 2.600 m? of the
project is spared for gaming areas.
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Yeni Projeler

New Projects

COCUKLARA PARKTA
TRAFIK KURALLARI
OGRETILECEK

TRAFFIC TRAINING FOR KIDS
AT THE PARK

Beykoz Goztepe Mahallesi’'nde 10 donimliik bir araziye,
trafik egitim parki kuruluyor. Milli Egitim Bakanhigi'nin
trafik yonetmeligine uygun olarak hazirlanacak parkta
cocuklar, trafik bilgi ve kurallarini kendilerine uygun
tasarlanan renkli ve eglenceli bir ortamda 6grenecek.

Trafik kurallarinin kiglk yaslardan itibaren 6gretilmesi
ve toplumdaki bilincin artmasi icin harekete gecen
Beykoz Belediyesi trafik egitim parki icin ¢alismalara
basladi. Parkta, okul oncesi c¢ocuklarina, ilk ve
ortadgretim ogrencilerine trafik bilgisi ve akilu araglarla
uygulamali egitimler verilecek.

Uzmanlar tarafindan c¢ocuklara genel trafik kurallari,
yayalarin, sdrlculerin  ve bisiklet kullananlarin
sorumluluklari, trafik isaret, cihaz ve levhalari
Ogretilecek ve trafik diizeni anlatilacak.

ilcede A’dan Z’ye egitimin her alanina katki sunduklarini
ifade eden Beykoz Belediye Baskani Yicel Celikbilek,
trafik kazalarinin en aza indirilmesi icin egitimin c¢ok
onemli oldugunu ve egitmenler tarafindan kiglk
yaslardan itibaren uygulamali verilecek bilgilerin kalic
olacagini ifade etti.
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A new traffic education park is now being built on a 10
thousand square meter land in Beykoz Goztepe neigh-
borhood. At the park that will be designed in accordance
with the traffic bylaw of the Ministry of Education, the
kids will be trained about the traffic rules in a fun and
colorful setting designed specially for them.

Moving with the mission of teaching traffic rules to kids
at an early age and increasing awareness in society,
Beykoz Municipality already started working on the new
traffic-training park. At the park, training will be given
to preschool children, primary school and middle school
students about traffic rules. Kids will also receive hands-
on-training with battery-powered vehicles.

The experts will teach kids about traffic rules, the re-
sponsibilities of pedestrians, drivers and bike riders, traf-
fic signs and devices and instruct kids about the traffic
order.

Indicating that they contribute to every area of educa-
tion in their district, Beykoz Mayor Yiicel Celikbilek, also
stated that education is very important to minimize traf-
fic accidents and that education practical training given
by experts to kids at an early age would be long lasting.




BURSA’YA DOGA DOSTU AVM
ENVIRONMENTALL FRIENDLY SHOPPING MALL FOR BURSA

Yap-islet-devret modeliyle Ni-
|ifer Belediyesi’'nden kiralana-
rak, Cetin Ceylan ve Aykut Uya-
niklar ortakliginda 30 Milyon
Euroluk bir maliyetle gelistiri-
lecek Podyum Park, Tiirkiye’nin
ilk doga dostu alisveris, eglence
ve yasam merkezi olacak. Ara-
zisinin ylizde 70’i yesil alan ola-
rak belirlenen proje, Bursa’nin
ilk rekreasyon merkezi olacak. =
Toplam 85 donim araziye ku- £
rulacak projenin 1500 kisiye
istihdam saglamasi bekleniyor.

Nilifer Ataevler Mahallesi’'nde hayata gecirilecek olan
Podyum Park Yasam ve Eglence Merkezi, sosyal dona-
t1 alanlari ile fark yaratiyor. AVM hizmete girdiginde;
aquapark, tenis kullb, yiriyls parkuru, tema park,
biyolojik golet, mini hayvanat bahcesi, kaykay sahalari,
basketbol sahasi, starpark, konser salonu ve ilk dijital si-
nema salonlariyla vatandaslara genis bir yelpazede sos-
yal hizmet sunacak.

Bursa icin bir ilki gerceklestirmekten onur duydugunu
dile getiren proje ortaklarindan Cetin Ceylan, “Projemiz
Bursa’da bir ilki olusturuyor. Spor, eglence, yeme-icme
ve rekreasyon tesislerinden olusuyor. 37 bin m? alan
kiralanmaya misait. 40’a yakin magazayla vatandasla-
rimiza hizmet verecegiz. Eylll ayina kadar da tesisi ta-
mamlamis olacagiz” diye konustu.

Bircok spor ve eglence organizasyonuna ev sahipligi ya-
pacak diizeyde bir mekan olusturduklarini belirten proje
ortagl Aykut Uyaniklar ise hedeflerini, “Burada bizim igin
insan oncelikli, dolayisiyla bu sosyal projede insanlarin
rahatca gelip dolasabilecegi, sosyal aktivitelere katilabi-
lecegi ortamlar olusturduk” diye 6zetledi.
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Podyum park, which will be
brought to life with a 30 million
Euro investment after being
. leased from Nilufer Municipal-
ity via the build-run-transfer
model, by the partnership be-
tween Cetin Ceylan and Aykut
Uyaniklar, will be Turkey’s first
\ environmentally friendly shop-
| ping, entertainment and social
center. 70% of the total land
of the project comprises green
lands and it will be Turkey’s first
recreation center. The project,
which will be built on a land of
85 thousand m2 in total, is expected to create employ-
ment for 1500 people.

Podyum Park Entertainment and Social Center, which will
be brought to life in Nillifer Ataevler neighborhood, dif-
ferentiates itself with its social facilities. When it’s com-
pleted, the shopping mall will be offering to its citizens
a variety of entertainment and recreational services in-
cluding, aqua park, tennis court, walking trails, theme
park, biological pond, mini zoo, skateboarding tracks,
basketball field, star park, concert hall and the first digi-
tal movie theatre.

Cetin Ceylan, one of the partners of the project who stat-
ed they’re proud to be realizing a first in Bursa said, “Our
project is the first of its kind in Bursa. It comprises sports,
entertainment, recreational facilities and a food court.
We have a total of 37-thousand m2 leasable area. We
will be serving our citizens with around 40 stores. And we
will complete the facility until September. “

Project partner Aykut Uyaniklar who stated that they’re
creating a facility that will be hosting numerous sports
and entertainment events said “Our priority here is hu-
mans. So with this social project, we crated areas Where
people can enj St ee
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KIRSEHIR’E KAPALI OYUN PARKI GELIYOR!

A NEW INDOOR GAMEPARK FOR KIRSEHIR IS ON THE WAY!

Kirsehir Belediye Baskani Yasar Bahgeci, yeni donemde
hazirladig1 40 projeden gocuklar icin olanini agikladi ve,
‘Cocuklarimizin ve ailelerinin kis geldi park bitti derdine
son veriyoruz’ dedi.

Mayor of Kirsehir Yasar Bah¢eci announced the project for
kids which will be one of the 40 projects he prepared for the
coming term and said “We no longer want cold weather in
winter to prevent our families and kids from going to parks”.

Kapall Cocuk Oyun Alani Projesi ile ilgili Mayor Yasar Bahgeci, provided information about the In-

bilgi veren Belediye Baskani Yasar

Bahgeci, “Eger ¢ocuklu bir ;
aile iseniz, sonbahar ve kis
aylarinda hafta sonlarinda

cocugunuzla birlikte kaliteli
zaman gegirecek, oyun oy-
nayacak yerlere ihtiyaciniz vardir.
3-12 yas grubu cocuklar igin tasarla-
digimiz kapal ¢ocuk oyun alani Kirsehir’de
onemli bir sosyal alan olarak projelendirildi. Bu

door Children’s Playgrounds and said “If you’re a
family with kids, you’d need some places where
you can spend quality time with your
kids in the weekends in au-
tumn and winter. The in-
door children’s playground
that we designed for kids
aged 3-12, is a major project in
Kirsehir. This project was designed
based on scientific studies and doc-

proje ¢ocuklar ve oyun alanlari lizerine yapilmis bilim-
sel arastirmalar ve belgeler 1s1ginda tasarlandi. Alanin
kapasitesi 200 kisilik olacak. Projede bir de gocuklari
paylasmaya tesvik eden, Oyuncak Evi yer alacak. Cocuk-
larin, yetiskinlerin kullanmadiklari oyuncaklarini verdigi,
diger cocuklarinda kitiphanelerdeki gibi oyuncaklarini
oding alip, daha sonra getirdigi paylasim sistemi uzman
bir kadro ile de kontrol edilecek” seklinde bilgi verdi.

uments conducted and prepared in the
area of children’s playgrounds. The playground will have
a capacity of 200 visitors. The project will also feature a
Toy House that will encourage sharing among children. The
sharing system will allow kids and families to grant their
unused toys and kids will be able to borrow toys from the
system like they can do in a library. The sharing system will
be supervised by a team of experts”.

TATLIKUYU VADISI HiZMETE ACILDI!
TATLIKUYU VALLEY OPENED ITS DOORS!

Gebze'nin en buyuk parki 6zelligini tasiyan 370 Bin m?
alana sahip Tatlikuyu Vadisi Mesire Alani, Kocaeli Bliyik-
sehir Belediyesi Baskani ibrahim Karaosmanoglu’nun
katilimiyla hizmete acildi.

Known as Gebze’s biggest park, the 370 thousand square
meter Tatlikuyu Valley Picnic Area has been opened via a
ceremony led by Mayor of Kocaeli Ibrahim Karaosmano-
glu. The park features a sports
facility as well. The sports facility
comprises a soccer field, a bas-
ketball field and tennis courts and
offers a great means to release en-
ergy after resting at the picnic. The
park is illuminated with 28 light
poles with 6 projectors on each so
that the citizens can enjoy the park
at nighttime as well.

Parkin igcinde bir spor
kompleksi yer aliyor.
Futbol, basketbol ve te-
nis sahalarinin yer aldi-
g1 kompleks, piknikten
sonra enerji harcamak
icin duslinilmus. Park-
tan vatandaslarin gece
de faydalanabilmeleri
icin 6 projektorli 28 adet
aydinlatma diregi ile 1sik-

The huge park is planned to fea-
landirma saglanmis.

ture walking trails, children’s’
playgrounds, playgrounds for the
disabled, sports equipment and
recreational areas. The park also features an event area.
The event area which is designed as an amphitheater will
be hosting performances such as concerts and theatre

plays.

Dev parkta; yuriyuls yol-

lari, gocuk oyun alanlari, engelli oyun grubu, spor aletle-
ri ve dinlenme alanlari da yer almasi planlaniyor. Parkta
birde etkinlik alani bulunuyor. Anfi seklindeki etkinlik
alaninda, konser, tiyatro gibi aktiviteler gergeklestirile-
cek.
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SAMSUNA KENT PARK MUJDESI

New Projects

A NEW CITY PARK FOR SAMSUN

Samsun Biylksehir Belediye Baskani Yusuf
Ziya Yilmaz, ilceye ‘Kent Park’ ve yeni bir Ar-
keoloji ve Etnografya Muizesi yapmayi plan-
liyor.

Milli Miicadele’de ilk adimin atildig ilkadim
ilcesinde Blyuksehir Belediyesi, ilcenin ta-
rihi ve kiltlrel miraslarina sahip ¢ikarak,
rekreasyonlarla bunlari halkin hizmetine
sunmaya hazirlaniyor. 1981 yilinda hizme-
te acilan arkeoloji ve etnografya miizesinin
glinimiiz modern mizecilik anlayisinin ge-
risinde kalmasini ve ihtiyaca cevap vereme-
mesini goz 6ntinde bulunduran Blyulksehir
Belediyesi, yeni bir Arkeoloji ve Etnografya
Muzesi yapmayi planliyor.

ilcede ‘okullar bolgesi’ diye bilinen alani ‘Kent Park’ ola-
rak diizenlemeyi planladiklarini aktaran Bliylksehir Be-
lediye Bagkani Yusuf Ziya Yilmaz projenin tamamladigini
acikladi. Yilmaz; “llkadim ilcemizde okullar bolgesi ola-
rak anilan alan Kent Park olarak yeniden diizenlenecek,
farkh yas gruplari ve kullanici topluluklarina hitap ede-
bilen bircok aktivitenin yer alacagi yasam alanina kavus-
turulacaktir” dedi.

Ayrica Aile Yasam Merkezleri Projesi kapsaminda genglik
merkezi, kadinlar kullibd, yaslilar lokali, engelliler loka-
li, egitim merkezi, satrang kullbl, mizik kullibt, tiyatro
kullibii, cocuk kultbd, halk oyunlari, el sanatlari, bilgisa-
yar kullib(i, yabanci dil kultibii, kiitiphane, kondisyon ve
aerobik kulUbl gibi aktivite alanlari olusturulup, sosyo-
kiltarel etkinlikler diizenlenecek.

Samsun B.S.B. Basgkani
Yusuf Ziya YILMAZ

Mayor of Samsun Yusuf Ziya Yilmaz plans to
build a new “City Park” and a new Museum
of Archeology and Ethnography in the city.

i In the llkadim district of Samsun where the

| first step was taken during the War of Inde-
pendence, the Municipality stakes its claim
in the historic and cultural legacy of the dis-
trict and gets ready to offer this legacy to its
citizens after certain renovations. Because
the current Museum of Archeology and
Ethnography is not sufficient to meet the
current demand and lags behind the con-
temporary notion of museum business, the
Municipality plans to build a new Museum
of Archeology and Ethnography.

Mayor of Samsun Yusuf Ziya Yilmaz stated that they’re
planning to rearrange the area currently known as
“school district” as a “City Park” and added that the proj-
ect has been completed. Yilmaz said “In our Illkadim Dis-
trict, the area currently known as “school district” will be
rebuilt as a “City Park” and will be turned into a public
recreational area that will feature numerous features
that appeal to different age and user groups.”

As part of the project, numerous activity clubs will be
formed and social and cultural events will be organized.
Among the activity clubs to be formed are a youth center,
women’s club, elderly club, club for the disabled, train-
ing center, chess club, music club, acting club, children’s’
club, folk dances club, handcrafts club, computer club,
foreign languages club, library, fitness and aerobics club.
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KAZLICESME KARMA PROJESINE YENi ORTAK
A NEW PARTNER FOR KAZLICESME MIXED PROJECT

Kazlicesme’de 111 dénim ara-
ziye planlanan otel, konut, re-
zidans, ofis, eglence ve kiltur
alanlarindan olusacak karma
projeye, Ziylan Grubu da ortak
oldu. Emlak Konut GYO’nun Ocak
ayinda yaptigi ihale 4.2 Milyar ile
Ozak- Yenigiin- Delta Ortaklig ta-
rafindan kazanilmisti. Ortakliga
ylzde 30 pay ile perakende sek-
tortiinde aktif olan Ziylan Grubu
da katild1.

Kazligesme’de 111 déniim arsa lizerinde hayata gececek
projeye Mehmet Ziylan’in sahibi oldugu Ziylan Grubu da
ortak oldu. Emlak Konut GYO’nun ocakta yaptigi ihaleyi
4.2 milyar bedelle Ozak-Yenigiin-Delta Ortaklig1 kazan-
misti. Gayrimenkul konusunda tecriibeli olan ortaklar
perakende sektoriinde faaliyet gosteren Ziylan ile glic-
lerini birlestirme karari aldi. Proje hakkinda bilgi veren
Ozak GYO Baskani Ahmet Akbalik’in agiklamasina gére,
proje yil sonunda satisa ¢ikarilacak.

The new partner of the 111 thou-
sand square mixed project that
will comprise a hotel, apartment
complexes, office spaces, and
amusement areas and cultu-
re centers, is Ziylan Group. The
tender organized by Emlak Ko-
nut GYO in January was won by
Ozak- Yeniglin- Delta partnership
that had offered 4.2 billion for
the project. And recently Ziylan
Group, which is among the lea-
ding companies of the retail sec-
tor, joined the partnership with a 30% share.

The project will be built on a 111 thousand square meter
land in Kazlicesme and Ziylan Group owned by Mehmet
Ziylan as well became a partner of the project. The win-
ner of the tender organized by Emlak Konut GYO in Ja-
nuary was won by Ozak- Yeniglin- Delta partnership that
had offered 4.2 billion for the project. The partners who
are experienced in the real-estate industry decided to
join forces with Ziylan, which is a leading company in the
retail sector. Briefing about the project, Ozak GYO Presi-
dent Ahmet Akbalik stated that the project will placed on
sale finalized by the end of the year.
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Ankara’nin en blylk rekreasyon
alanlarindan birisi olan Kartaltepe

Kent Park’i, Mamak Belediye
Bagskani Mesut Akgul vyerinde ..
inceledi. Projenin bolgeye ayri
bir hava katacagini kaydeden
Akgal, “Parkimizin  aydinlatma
calismalarinin  tamamlanmasiyla
geceleri de gorsel bir solen

sunuluyor. Agirhkh olarak bitkisel
peyzaj calismalari devam ediyor.
Mamak kiltlrel zenginlikleriiginde
barindiran dev bir rekreasyon alanina sahip olacak”
dedi.

Kartaltepe Kent Parkin yapimitamamlandiginda Mamak,
tarihi ve kultiirel zenginlikleri bir arada bulunduran dev
bir meydana kavusacak. Modern ve tarihi konseptin
bitlnlesecegi projede, spor alanlari, kosu yollari, seyir
teraslari ve kafeler yer alacak. Parkin ikinci etabinda
Hatip Cayi’'nin proje icinde kalan bolimi temizlenerek,
su aktivitelerine yer verilecek. Ankaralilar olusturulan
golette gondolla gezme imkani bulacak. Kentpark’ta
ayrica is merkezi, degirmen, panoramik mize, aile
merkezi, otopark, betonarme havuz ve anfi tiyatro da
planlandi.

l\/layor of Mamak Mesut Akgu/
recently visited Kartaltepe
Kent Park, one of the biggest
recreational areas in  Ankara.
Akgul stated that the project will
definitely enliven the area and said
“Now that the new illumination
system is installed, our citizens will
be able to enjoy their park at night
as well. We’re now working mostly
on landscaping. Mamak will finally
have a giant recreational area that
will feature a variety of cultural wealth”.

Upon Kartaltepe Kent Park’s completion, Mamak will
have a giant public square that will be offering a range
of historic and cultural wealth to our citizens. The project
which will be a blend of modern and vintage, features
sports areas, running trails, observation decks and cafes.
In the second phase of the park, the portion of Hatip
creek that remains within the borders of the project will
be cleaned and water activities will be offered to visitors.
The visitors will also get a chance to take gondola
tours on the pond to be built inside the park. Among
other facilities planned for Kentpark are office spaces,
windmill, panoramic museum, family center, parking lot
and concrete pool and amphitheater.




ANKARA’YA ILK MINYATUR PARK!
FIRST MINIATURE PARK OF ANKARA!

Ankara’da bir ilk olacak
MiniTurk Golpark adh
projede; Tirklere ait 74
tarihi eserin maketleri,
¢ocuk oyun parki, golet,
yesil dinlenme alanlari,
ylrlyus yollari, kafeter-
ya ve satis alanlari da bu-
lunacak.

Golbasi Belediye Bas-
kani Yakup Odabasi’'nin
“Dlinyayl Golbasi’'na ta-
siyoruz” diyerek 6zetledigi TOKI Yolu {izerine yapilacak
MiniTirk Gélpark projesi icin; “Tiirk-islam mimarisinin
en Onemli yapitlari arasinda
yer alan ve dinyanin 7 harika-
sindan biri olan Tac Mahal’in
de aralarinda bulunacagi, 74
eserin  minyatlrinin bulu-
nacagl MiniTlirk Golparkimiz,
basta Ankaralilar olmak (zere
Ankara’ya gelen turistlerin ter-
cih edecekleri gozde bir mekan
haline gelecek” diye konustu.

New Projects

The project titled Mini-
Turk Golpark which will
be a first in Ankara, will
feature the models of 74
historic monuments from
Turkish history, children’s
game park, a pond, rec-
reational green lands,
walking trails, cafeteria
and shops.

Gélbasi  Mayor Yakup
Odabasi summarizes the
project by saying “We’re
bringing the world to
Golbasi” and for the MiniTiirk Gélpark that will be built
on TOKI highway, Mayor Odabasi said “Our MiniTiirk
Golpark which will feature 74
historic monuments including
Taj Mahal, which is considered
to be one of the major historic
monuments of Turkish-Islamic
architecture and is also one of
the seven wonders of the world,
will turn into a major attraction
that will be the favorite of An-
kara locals as well as tourists
visiting Ankara.

GEBZE PARKINA FATIH OTAGI TEMASI
THE NEW THEME OF GEBZE PARK: SULTAN’S HEADQUARTERS OF FATIH

Gebze Belediye Bas-
kani Adnan Kosker, ta-
rihi Hlnkar Cayiri’'na
yapilacak olan “Fatih
Sultan Mehmet Otagi
ve Tema Parki Proje-
si”yle sehre yeni ¢cehre
kazandiracak bir adim
atilacagini aktardi.

Bu projeyle; sana-
yi kenti olarak anilan
Gebze’ye turizm po-
tansiyeli kazandirmayi
hedefleyen Baskan Késker, “Her yil istanbul’a milyon-
larca turist geliyor. Vefatinin 533. Yildonimiinde bir kez
daha rahmetle andigimiz Fatih Sultan Mehmet Han ile
Gebze’'mizi Ozdeslestirecek bu projemiz kapsaminda
Hiinkar Cayiri, Fatih’in otagl ve tema parki olarak di-
zayn edilecek. Otagin yaninda Fatih ve fethi islenecegi
tematik kiltir merkezi kompleksi, otag panoramasi insa
edilecek. Okguluk ve gilires gibi spor alanlarinin da yer
alacagi park ile Gebze artik Fatih ile anilan bir tarih ve
kiltir sehir olacak” dedi.

Gebze Belediye Baskani
Adnan KOSKER

Mayor of Gebze Adnan
Késker stated that the
“Sultan’s Headquarters
of Fatih and the Theme
Park Project” to be bu-
ilt at Hunkar Cayiri will
change the overall look
the city.

With this project, Ma-
yor Kosker aims to
increase the tourism
potential of the city
and Mayor Kosker said
“Every year, millions of
tourists visit Istanbul. As part of this project of ours by
which we will be memorializing Fatih Sultan Mehmet
Khan in this 533th death anniversary, and which will asso-
ciate our city with Fatih Khan, we will be redesigning Hun-
kar Cayiri as Sultan’s Headquarters of Fatih and Theme
Park. Right next to the sultan’s headquarters, a culture
complex with the theme of Fatih and the Conquest as well
as a panorama of the headquarters will be built. The park
will also feature archery and wrestling fields and with this
park, Gebze will become a city of history and culture that
is associated strongly with Fatih”.
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Gaziantep Sahinbey Be-
lediye Baskani Mehmet
Tahmazoglu, protokoliinde
katildig bir acilis toreniy-
le Akkent Meydan Parki’ni
hizmete acti. Park igerisin-
de farkli oyun gruplarinin
oldugu cocuk oyun alani,
genis bir spor alani, 3 adet
hali saha, 3 adet basketbol
sahasi, ylruyds yollar ve
oturma alanlari bulunuyor. ilgedeki park ve yesil alan
calislarina blyik verdiklerini aktaran Baskani Mehmet
Tahmazoglu, “5 yilda 399 adet parki halkimizin hizmeti-
ne sunduk, 1 milyon 700 bin m2 alana sahip Turkiye’'nin
en biyilk parki olan Yesilvadi parkimizi da yakin zaman-
da hizmete sunuyoruz” dedi.

Gaziantep Valisi Erdal Ata ise goruslerini; “Tahmazog-
lu'na tesekkir ederim. 5 yillik donemde 400 park yapip
hizmete sunmasini, belediyemizin genclere, cocuklara
ve dogaya verdigi 6nemin bir gostergesi olarak deger-
lendiriyorum” dedi.

GAZIANTEP AKKENT MEYDAN PARKI ACILDI
GAZIANTEP AKKENT SQUARE PARK OPENED

With the opening ceremony
he joined in the protocol,
mayor of Gaziantep Sahin-
bey Mehmet Tahmazoglu
officially opened Akkent
Square Park to public. The
park comprises a children’s
. playground with numerous
gaming groups, a big sports
area, 3 AstroTurf, 3 basket-
ball fields, walking trails
and seating groups. Mayor Mehmet Tahmazoglu stated
that they place great emphasis on projects for parks and
green areas in their districts and said “We opened 399
parks in 5 years. We will soon be opening our Yesilvadi
Park which will be Turkey’s biggest park with total acre-
age of 1 million 700 thousand m2.”

Gaziantep Governor Erdal Ata on the other hand said;
“I'd like to thank Tahmazoglu. | see it as an indicator of
the importance he plays on the environment, young peo-
ple and nature that he completed 400 parks in 5 years
only”.

MALTEPE DOLGU ALANI AGACLANIYOR!
FORESTATION OF MALTEPE FILL AREA!

Maltepe’de Avrupa’nin en biliylik yasam, spor ve eglen-
ce merkezlerinden biri olacak deniz dolgu alanina 19 bin
agacin dikildi. 171 futbol sahasi blyukliglindeki dolgu
alaninin bir bélim 1 milyon kisi kapasiteli miting alani
olarak diizenlendi.

Bu devasa meydan park projesinin iBB’ye maliyeti ise
201 milyon lira oldu. Parkta kiltiir ve aktivite alaninda
sergi mekanlari, seyir platformlari, 4.600 kisi kapasiteli
amfi tiyatro, piknik alanlari, 3 helikopter pisti ile bilim
parki da bulunacak. Uluslararasi tenis maclarinin ger-
ceklesecegi tenis kortu da projede yer aliyor. Parkta 1
atletizm pisti, 1 futbol sahasi, 2 halisaha, 5 tenis kortu,
8 basketbol sahasi, 4 voleybol sahasi, 2 mini golf ala-
ni, 7.500 metre bisiklet parkuru, 2 trafik egitim pisti, 2
model arag pisti, 2 model gemi havuzu, kaykay pisti, ¢o-

Cocuk Arkeoloji Parki, Midilli parkuru,
yer alacak.

19 thousand trees have been planted in the fill area in
Maltepe which will soon become one of Europe’s biggest
social, sports and entertainment centers. A portion of the
fill area which is as big as 171 soccer fields have been
arranged as an indoor public demonstration area.

The cost of this huge park project to the Municipality of
Istanbul will be 201 million Liras. The culture and events
area of the park will feature exhibition halls, observation
decks, an amphitheater with a capacity of 4.600 people, 3
helicopter landing decks, and a science park. The project
also features a tennis court that will host international
tennis matches. The park will also comprise a running
track, a soccer field, 2 AstroTurf, 5 tennis courts, 8 bas-
ketball fields, 4 volleyball fields, 2 mini golf area, 7.500
meters of bike trail, 2 traffic training tracks, 2 model car
tracks, 2 model ship pools, a skateboarding track, kids’

adventure park, Kids’ Arche ide track,
and a miniz6o.



New Projects

PATNOS’UN ILK BOWLING SALONU

THE FIRST BOWLING HALL OF PATNOS

Agri’nin yaklasik 70 bin ntifusa sahip Patnos ilcesine, ilk T h e first bowling hall of Patnos district of Agri

bowling salonu acildi. Okey salonlari haricinde hicbir which has a population of 70 thousand
eglence merkezinin olmadigi ilcede, Cagdas Alisveris has just been opened. In the district
Merkezi’'nin Ust katina acilan bowling salonu which has nor entertainment center
blyk ilgi cekti. Yaklasik 700 bin lira ya- other than gaming saloons, the bowl-

2&;!2 g(;cI:rI:lI::lan?/:nzlgk cesitli ing hall opened on the upper floor of
bulundugu bow- Cagdas Shopping Mall became the
ling salonunu center of attention. Rahmi Guzel
hizmete acan who opened the bowling hall that
Rahmi  Glzel, was built with an investment of
ik tepkilerden 700 thousand liras and features
memnun oldugu-
nu bildirdi. numerous amusement areas
for children, stated that he’s
quite happy with the initial
feedback.

43(3afoud 1Uua

Bowling salonu-

nun aciligina, Patnos
Kaymakami Uzeyir
Yilmaz, Belediye Bas-
kani Cem Afsin Akbay,

Sulh Ceza Hakimi Mu-
rat Bahadir, ilce Emni-

Among the participants of the opening
ceremony of the bowling hall were Patnos District
Governor Uzeyir Yilmaz, Mayor Cem Afsin Akbay, Judge
Midirii Kazim  Giinay Demiralay Murat Bahadir, and Police Chief of the District Kazim

da katilarak ilceye bu gibi yatirimlarin artt- Glnay Demiralay who emphasized the importance of
rimasi gerektiginin altini  gizdiler. such investments in their district.

DINOZORLARIN GIZEMLIi DUNYASINA DAVET
WELCOME TO THE MYSTERIOUS WORLD OF DINASOURS

Jurassic Land, Europe’s biggest dinosaur themed park
now offers discounted admission for students as a grade

report gift.

Established on a 10 thousand square meter area at Fo-
rum Istanbul, Jurassic Land, is the favorite of students
and adults alike with its 70 dinosaurs in original sizes,
special design museums, 4D fantastical journey with 6
effects at Turkey’s biggest moving movie house, themed
science center with five units, Turkey’s biggest laser are-
na with Dino Laser Tag, themed souvenir shop, and a va-
riety indoor and outdoor restaurants in lush gardens that
appeal to different tastes.

Avrupa’nin en buyilk dinozor temali parki Jurassic Land,
Ogrencilere karne hediyesi olarak indirimli giris bileti
sunuyor.

Forum istanbul’da 10 bin metrekarelik bir alana kurulan
Jurassic Land, birebir 6lctlerinde 70 adet dinozoru, 6zel
tasarim mizesi, Tirkiye'nin en bliyik hareketli sinema-
st ile 4 Boyut - 6 Efektli fantastik yolculugu, bes Uniteli
konsept bilim merkezi, Dino Laser Tag ile Turkiye'nin en
blyuk lazer arenasi, tematik hediyelik magazasi, fark-
I damak zevklerine ve tercihlere hitap eden yesillikler
arasindaki acik ya da kapali gesitli yeme-icme mekan se-
cenekleriyle 6grencilerin oldugu kadar yetiskinlerin de
ilgisini cekiyor.
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Yeni Projeler

New Projects
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125 MILYON EURO’LUK PROJE FINANSMANLIGI iMZALANDI
125 MLIION EURO PROJECT FINANCE AGREMENT SIGNED

Proje finansmani alaninda aktif roliinii sirdiren
Finansbank, Via Properties tarafindan Tuzla’da
gercgeklestirilen Viaport Marin ve tamamlanmis diger
projelerin finansmanina yonelik olarak toplam 125
Milyon Euro’luk 8 yil vadeli proje finansmani anlasmasi
imzaladi. imza téreni, 03 Haziran’da Swissotel’'de
gerceklestirildi.

imza téreninde Finansbank Kurumsal ve Ticari
Bankacilik Genel Mudir Yardimcisi Omir Tan; “2014
ve onlmiuzdeki yillarda proje finansmanindaki yiiksek
hedeflerimiz dogrultusunda Via Properties grubu ile
basarili bir ortakliga imza atmis bulunuyoruz. Turkiye’nin
blylimesinde lokomotif sektdrlerden olan gayrimenkul
sektoriine yapilan yatirimlarin bankacilik sektoériniin
destegi ile Ulkemizin ihtiyaci olan biylme istikrari
konusuna 6nemli katkilar yapacagi kanaatindeyiz” dedi.

Via Properties Yonetim Kurulu Baskani Coskun
Bayraktar ise, “Bugln gayrimenkul sektoriinin en
blyuk anlasmalarindan birini Finansbank ile birlikte
imzalamaktan dolayl gurur duyuyoruz. Bugline kadar
yaklasik 5 milyar TLlik yatirrm yapan grubumuz, Viaport
Marin projesi ile istanbul’a yeni bir cazibe merkezi
kazandirmaya hazirlaniyor. Tirkiye'de ilk ve diinyada
sayili olan mega marina projemiz Viaport Marin, Tlrkiye
ve istanbul’a katma deger saglamasi yéniinden biiyiik
onem tasiyor” seklinde konustu.
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Continuing to be a major provider of project financing,
Finansbank recently signed a 125 million Euro project
financing deal with 8 year maturity for financing Vlaport
Marin which was completed by Via Properties in Tuzla
and for financing other completed projects. The signature
ceremony was held at Swisshotel on June 3rd.

At the award ceremony, Finansbank Assistant General
Manager in Charge of Corporate and Commercial
Banking Omur Tan said “In line with our goals for project
financing for 2014 and beyond, we’ve just entered a
successful partnership deal with Via Properties Group.
We believe that the investments made in the retail sector,
which is a locomotive sector that leads economic growth
in Turkey, will make significant contributions to the efforts
for ensuring sustainable growth in our country.”

On the other hand, Via Properties Chairman of the Board
Coskun Bayraktar said, “We’re proud to have signed with
Finansbank, one of the biggest financing agreements
of the real-estate industry. Net value of investments
made by our group until today has reached 5 billion TL
and with the Viaport Marin project, we’re getting ready
to crown Istanbul with a new center of attraction. Our
mega marina project Viaport Marin, which is a first in
Turkey and among the few in the world, carries great
significance in terms of brining added vale to Turkey and
Istanbul”.



Yni s

istanbul’a indirim riizgari esti-
recek istanbul Shopping Fest
(ISF), stirpriz etkinliklerle dér-
dincd yilin agilisini yapti. Or-
takdéy Meydani’'nda 6 Haziran
gecesi acilisl yapilan festival,
7-29 Haziran 2014 tarihleri
arasinda devam edecek.

Acilisin sirprizi ise, Bogaz'da
yaptiklari gosteri ile izleyen-
leri hayretlere distiren Wa-
ter Rocket grubu oldu. istan-
bul Shopping Fest igin ilk kez
Turkiye’'ye gelen ve aralarinda

Activities

[stanbul Shopping Fest (ISF)
which will be bringing a wind
of sales in Istanbul, opened

" jts fourth year with surprise

events. Opened on June 6th
at Ortakoy Square, the festival
will be held between 7-29 June
2014.

The surprise of the opening
ceremony was the Water
Rocket group that amazed the
audience with their shows in
Bosporus. The group came to
Turkey for the first time with
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diinya sampiyonlarinin da bulundugu grup, Bogaz'in Istanbul Shopping Fest and comprises world champions
sularinda yaptiklari 1sikli sovla izleyenlere gorsel bir as well. With the light Sf_IOW they performed n Bospo-
solen sundu. Wakeboard, sorf, kite-surf ve jet-ski’nin rus, the group offered a visual feast to the audience. The

bir bilesimi olan ekstrem spor
The FlyBoard’u Bogaz’in serin
sularinda sergileyen grup 12
metreye kadar yukselerek,
izleyenleri  heyecanlandirdi.
Acihs kapsaminda Ortakoy
Meydani’'nda kurulan sah-
nede Fransa’dan gelen Toy
Brigade, Ensbatucada grup-
lari ve Power FM DJ’lerinin
sergiledikleri performanslar
ylzlerce kisiyi eglendirdi.

istanbul Shopping Fest, 23
glin boyunca AVM’ler kadar
caddeleri de sokak senlikleri,
konserler, gosteriler, cocukla-
ra 6zel oyunlar, partiler, yaris-
malar ve defile gibi renkli et-
kinliklerle hareketlendirecek.

group performed The FlyBoard
which is an extreme sports
that is a combination of wake-
board, surf, kite surf and jet-
ski and thrilled the audience
by rising up to 12 meters in the
air. With the performances by
Toy Brigade, Ensbatucada and
DJs of Power FM on the stage
built in Ortakoy Square as part
of the opening ceremony, hun-
dreds of people had great fun
time.

For 23 days, [stanbul Shopping
Fest, will continue to enliven
the shopping malls, as well
as the streets with street fes-
tivals, concerts, shows, games
for kids, parties, contests and
fashion shows.
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Activities

TRUMP CADDE’DE YAZ KONSERLERI BASLIYOR!
SUMMER CONCERTS AT TRUMP CADDE!

Aktiviteler

Trump AVM’nin terasinda restoranlari ve tasarim magazalariyla dikkat ¢ceken Trump
Cadde’de, yaz konserleri serisi 7 Haziran’da basliyor. AVM, iki ay boyunca lcretsiz
konserlerle her hafta rock miizigin en Unli isimlerini ziyaretcileriyle bulusturacak.

AlthastlGyerlestirilmigve Uzerigraffitilerlebezenmiskonteynerlariyla
aykiri bir ruha sahip olan Trump Cadde’nin yaz konserlerinde; 7
Haziran’da Mabel Matiz, 14 Haziran’da Feridun Dizagag, 21
Haziran’da Kolpa, 5 Temmuz’da Malt, 12 Temmuz’da Umut
Kaya, 19 Temmuz’da TNK, 2 Agustos’ta REDD, 9 Agustos’ta
Mehmet Erdem, 16 Agustos’ta Koray Candemir, 23
Agustos’ta Aylin Aslim sahne alacak.

Summer Concert series at Trump Cadde, which attracts
attention with its restaurants, and signature stores at the rooftop
of Trump Shopping Mall starts on June 7th. For two months, the shopping

mall will be presenting the top names of the world of rock music to its visitors &
free of charge.

The event calendar of Trump Cadde which offers a rebellious vibe with its containers
decorated with graffiti is as follows: June 7th - Mabel Matiz, June 14th - Feridun
Dizagag, June 21st - Kolpa, July 5th - Malt, July 12th - Umut Kaya, July 19th- TNK,
August 2nd- REDD, August 9th - Mehmet Erdem, August 16th- Koray Candemir, and
August 23rd - Aylin Aslim.

YAZA MERHABA KONSERLERI BASLADI
SUMMER CONCERTS STARTED

Haziran ayl boyunca birbirinden Unli sanatgilarin sahne : S
alacagi ‘istinyePark Summer Tunes’ etkinligi, 29 Mayis o i N N
aksami Hediye Guven konseri ile basladi. Agikhavada / 4 . e
mizik keyfi yasatacak konser dizisinde; The Lost Fingers L /75 : \\\\\
5 Haziran’da, Deladap 12 Haziran’da, Pamela 19 Hazi- Vi 5ass " Ny L\
ran’da, Jozi Levi Brazil Project ise 26 Haziran'da muzik irl-.-_.u#ﬁ...ummimi&
sever ziyaretgilerle bir araya gelecek. e e

Hem alisverisin hem kaliteli mizigin keyfine varacak
AVM ziyaretgilerini, sosyal mecralar lizerinden ylrutile-
cek uygulamalar ve gesitli stirprizler de bekliyor.

‘[stinyePark Summer Tunes’ event, which will be featur-
ing numerous famous artists throughout the month of
June, started with Hediye Guven concert on May 29th.
The series of concerts whereby the shopping mall guests
will enjoy music outdoors, will feature The Lost Fingers
on June 5th, Deladap on June 12th, Pamela on June
19th, and Jozi Levi Brazil Project on June 26th.

The shopping mall visitors who will enjoy both shopping
and quality music will also have access to numerous ap-
plications offered through social media tools as well as
numerous surprises.
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F1 REPLICAR
FULL BODY

The real Formula racing experience
on 6DOF motion platform

www.amegaentertainment.com
info@amega.com.tr
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